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Art Space 


Find out how one downtown Hartford office building 
is using an art gallery as unique amenity to please 
and attract tenants. PG. 3 
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Paul Finney’s 
October Kitchen 
delivers healthy 
food to customers 
who primarily 
include senior 
citizens. 


Bullish on Biotech 


Connecticut’s biotech industry continues to attract 
the most venture capital in the state. PG. 5 


Ci a 
Growing number of CT industries 
cater to older residents’ needs 


n this final summer installment of HBJ’s series, “Connecticut’s Silver Tsunami,” reporter 
John Stearns takes an in-depth look at companies and entrepreneurs who are finding 
significant business opportunities providing care and other services to older residents. 
As 247,000 Connecticut residents move into the 65-plus age group in the next 15 years, 
myriad industries stand to benefit. 

Find out how a diverse group of businesses plan to cater to the needs of aging Baby 
Boomers. PG. 12 


Connecticut's 


SILVER fBUNAM! : 





FOCUS: HOSPITALITY 





Historic Inn Facelift 


The former Avon Old Farms Inn has new owners 
who have pledged a major capital investment in 


Amenities are magnets 








J the historic wedding and event venue. PG. 8 
for Hartford’s newest apts. 
By Gregory Seay coffeemaker has become a gathering place 
gseay@HartfordBusiness.com for some residents who have formed a book Index 
Se ee lib. notes eroupalcesdie spaced ane: | 
R r’s Notebook: PG. 5 
ince the converted 179 Allyn St. apart- _atrical readings and rehearsals, said Massa- enol 
ments downtown reopenedinJune, new- _chusetts landlord Roberto Arista. Week in Review: PG. 6 
comers have wasted little time taking Next door, a mirrored fitness room 
tee ; : Focus: PG. 8 
advantage of two of the building’s tenant ame- equipped with several treadmills and a 
nities — the resident lounge and fitnessroom. = weight rack is available to 179 Allyn’s more The List: PGS. 9, 10 
Located on the second floor, the carpeted _health- and image-conscious residents. Deal Watch: PG. 14 
First-floor gym with a basketball halfcourt is among lounge, with large, flat-screen TV, sofa and ee 
the many amenities at Spectra Boutique Apartments upholstered chairs, small refrigerator and a Continued on page 16 Opinion & Commentary: PG. 20 
on downtown Hartford’s Constitution Plaza. 
For more B2B news visit HARTFORD BUSINESS con Subscribe 
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Reach decision-makers in the 
Green business community. 
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BE THE BEST BOSS EVER 
5 EASY STEPS! 


Ab Tell your employees to watch NBC Connecticut 
at 5 & Tipm every weeknight. 


12s Tell them to wait for the cue to call. 


Be Your lucky employees could win tickets to 
amusement parks & area events. You’d be the 
Best Boss Ever!* 


* You might even get invited to go along. 


NO PURCHASE NECESSARY. Void where prohibited. Open only to permanent, legal U.S residents of the 
WVIT terrestrial geographic viewing area who are 18 or older as of the beginning of the Sweepstakes Period. 
Sweepstakes runs from 7/2/15 at 5:00 A.M. ET to 7/29/15 at 11:35 P.M. ET. Limit two entries per person 
per day. Prize restrictions apply. For full Official Rules and prize details, go to www.NBCConnecticut.com. 
Sponsors: NBC Connecticut and NBCUniversal Media, LLC. 


2 HarTForD Business JourNaAL ® July 27, 2015 www.HartfordBusiness.com 











Hartford’s 100 Pearl office tower 
a public art showcase 


artford has long been synonymous 
with the arts. It’s home to America’s 


oldest public art museum, The Wad- 
sworth Atheneum. Outdoor sculptures dot 
the city’s various parks and greenspaces. 

But the city also appears to be one of the 
few in America to feature dedicated public- 
art space inside one of downtown Hartford’s 
privately owned, blue-sheened skyscrapers 
— 100 Pearl St. 

Since 2010, when a previous owner bought 
the tower, about 1,100 square feet of floor space, 
plus 96 feet of wall space, all just off the build- 
ing’s main foyer, has been dedicated to show- 
casing the works of various artists, primarily 
those based in the Greater Hartford region. 

Largely because of its rotating ensemble 
of art, the 100 Pearl Street Gallery, as it’s 
known, also has become a popular reception 
venue with corporate and nonprofit hosts, 
says Kate McOmber, director of communica- 
tions/donor relations at the Greater Hartford 
Arts Council, a 100 Pearl tenant that manages 
the art displays. 

“We get pretty good turnout for those,” 
McOmber said. “We’re showcasing local art- 
ists, many of whom are trying to earn a living.” 

100 Pearl's new owner — Brooklyn, N.Y.- 
based Shelbourne Global Solutions LLC, which 
acquired it in March —is committed to retain- 
ing the gallery space, said Charles Carrow, of 
Carrow Realty, a New York realty brokerage 
that often works with Shelbourne on deals. 

So successful has Pearl Street been with 
exhibitors and visitors that the arts council 
is soliciting exhibitors through Jan. 2017. The 
gallery averages five exhibitions a year. 

The advance exhibition calendar provides 
several benefits, McOmber said: First, artists 
are better able to plan out how much time 
they need to complete works for display at 
the Pearl Street gallery. Another, she said, is 
that the arts council can coordinate both its 
exhibition and reception calendars to accom- 
modate exhibitors and reception hosts. 

On July 17, the Veteran’s Art Foundation 
ended its two-month-long showcase of ex- 
combat soldiers’ therapeutic production of art, 
including oil on canvas, photography on metal, 
fabric motifs and other art forms, at 100 Pearl’s 
first-floor gallery, just off the main foyer. 





The 100 Pear! St. 
Gallery draws 
visitors, many of 
them downtown 
workers, to the 
works of mostly 
Hartford area 
artists, says 
Greater Hartford 
Arts Council 
staffers Jose 
Feliciano (left) and 
Kate McOmber. 


a 


“Our goal is to work with veterans to help 
them heal through the arts,” said Veteran’s 
Art Foundation Executive Director Virginia 
Iacobucci. 

Iacobucci said that while the foundation 
has held exhibits at Real Art Ways in Hartford 
all the way to New Haven, she is unaware of any 
other urban or suburban Connecticut office 
buildings that feature public art galleries. 

“It’s a huge benefit,’ she said of 100 Pearl’s 
public gallery. “It’s a wonderful space. It’s a 
very accessible space to people downtown.” 

Jose Feliciano, the arts council's grant 
program manager, said the gallery’s open- 
ing coincided with 100 Pearl’s purchase for a 
reported $18 million by previous owner The 
Silverman Group of New Jersey. 

At the time, Silverman Group executives 
vowed to restore 100 Pearl inside and out, 
including unveiling a list of upgrades and 


amenities like a tenant lounge area/café on one 
of the upper floors and afirst-floor concierge sta- 
tion. The art gallery was one of those amenities. 
During the Veteran's Foundation exhibit, 
a number of pieces were displayed and most 
were for sale. Among them was an acrylic 
painting by Anthony D. Arnold, priced at $200. 
On an opposite wall hung a pair of somber 
paintings by ex-medic Michelle Thomas. One, 
titled “Strange Roots,” was priced at $4,500. 
Neither the landlord nor the Arts Council 
charges exhibitors or their artists to display 
at 100 Pearl. However, the Veteran’s Founda- 
tion’s Iacobucci says the nonprofit shares in 
the proceeds on works the combat-artists 
sell, with 80 percent going to the artist and 
20 percent to the foundation. 
Next up on 100 Pearl’s exhibition sched- 
ule, from Aug. 3 through Sept. 11, are the 
works of renowned Wethersfield commercial 
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photographer Jack McDonnell. His “Paral- 
lax” collection will feature color photos of a 
number of downtown Hartford buildings and 
landmarks — all shot with extreme telephoto 
and wide-angle lenses. McDonnell’s works 
also are on the walls of many Hartford region 
office buildings, hospitals and colleges, said 
his spouse-business partner Paula McNamara. 

“Exhibiting there is great because people 
who work downtown will stop in and look,” 
said McConnell, who has exhibited at least 
one other time at 100 Pearl. 

“Thave always directed my works at public 
spaces, rather than museums and galleries,” 
said McConnell. “I think I hit a different kind 
of audience by going into [100 Pearl].” 

Jim Morgan visited the gallery recently. 
Morgan said he was drawn because Hartford 
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New England Mechanical 


www.HartfordBusiness.com 


Only one company can build, power, protect, and maintain the critical systems 
in virtually every type of facility. Our clients trust us to deliver end-to-end facilities 
solutions, so they can focus on their core business. 


We design, install, maintain, and protect systems in: 
Higher Education Facilities 
Healthcare Facilities 

Pharmaceutical Facilities 
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>) Art Showcase 


Stage, where he works, next January will 
showcase a play centered around military 
veterans for which he has been assigned to 
write a performance grant. He was there to 
observe the veterans’ works as a prelude to 
a possible exhibition of those same works at 
the theater when that play is staged. 

It wasn't his first visit to the 100 Pearl St. 
gallery, he said. 

“Tcome over from time to time,’ Morgan said. 

“I feel the arts downtown are an absolutely 
crucial component to avital community,” he said. 
“The arts can foster a dialogue, both on aparticu- 
lar moment in time as well as timeless issues ... 
The arts give us a way to relate to each other, to 
connect in ways we otherwise wouldnt.” 
The 100 Pearl St. Gallery is open Mon.- Fri., 
Sam. to 7p.m.; Sat., 8a.m.-noon. The Greater 
Hartford Arts Council co-manages the space. 
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Jim Morgan of Hartford Stage, an occasional 
gallery visitor, says the arts are a unique 
and inclusive voice in the community. 
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When you need information to grow your business, 
we deliver! Subscribe today to receive weekly issues in print 
and digital, plus special publications and full online access! 


Order today and get 20% off! 
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or call: 845-267-3008 and provide discount code HH15DB 
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Biotech boosts CT’s 
20 venture funding 


After a slow start to the year, venture 
funding in Connecticut surged in the second 
quarter thanks largely to continued investor 
interest in biotechnology companies. 

Venture capitalists injected $117.6 mil- 
lion in Connecticut companies during the 
second quarter of 2015, up from $109.3 mil- 
lion ayear earlier and $24 million in the first 
quarter. Nationally, venture investment 
spiked 30 percent. 

Overall, 15 Connecticut companies 
received funding during the April-to-June 
period, compared to 18 a year earlier, 
according to the latest MoneyTree report, a 
joint effort of PricewaterhouseCoopers and 
the National Venture Capital Association 
(NVCA), using data from Thomson Reuters. 

New Haven’s Melinta Therapeutics Inc. 
scored the biggest deal raising $67 million. The 
biotech company is using the money to help it 
complete a Phase 3 clinical study of its investi- 
gational antibiotic for drug-resistant infections. 

Melinta hopes to get approvals for its 
drug, delafloxacin, to treat patients with 
acute bacterial skin and skin structure 
infections. The company said it is also con- 
sidering applying to the U.S. Food and Drug 


CT Venture Capital Funding 


Administration for approvals for delafloxa- 
cin to treat a type of bacterial pneumonia. 

Another New Haven company, SeeClick- 
Fix Inc., recorded the second biggest deal 
raising $13 million from various investors 
including Connecticut Innovations, Elm 
Street Ventures and LaunchCapital. The 
company is developing a web tool that allows 
residents to report non-emergency neighbor- 
hood issues to local law enforcement. 

Windsor-based ZoneF low Reactor Tech- 
nologies LLC raised $3.2 million, while 
Hartford’s Amp Electrical Distribution 
Services and Farmington-based BioArray 
Therapeutics Inc. raised $2.7 million and 
$1.3 million, respectively. 

Biotechnology continues to be one of 
Connecticut’s most attractive industries for 
investment. It secured nearly $80 million in 
the second quarter. Software companies 
raised $16.7 million, followed by media and 
entertainment, which raised 13.6 million. 

Nationally, $17.5 billion was invested 
in 1,189 deals in the second quarter, with 
software companies bringing in more than 
a third of that total. 

— Greg Bordonaro 





2014 v4 0 Es) 
Quarter # of Deals Amount Invested : # of Deals Amount Invested 
1 13 $196,924,800 10 $24,137,000 
2 18 $109,344,000 15 $117,609,900 
Grand Total 31 $306,268,800 25 $141,746,900 


SOURCE: MONEYTREE REPORT, A JOINT EFFORT OF PRICEWATERHOUSECOOPERS AND THE NATIONAL VENTURE CAPITAL 
ASSOCIATION (NVCA), USING DATA FROM THOMSON REUTERS 


Report: Family businesses not 
prepared for succession planning 


Nearly four out of five family owned busi- 
nesses are not prepared when current man- 
agement retires, anew report says, indicating 
there is a major succession-planning gap for 
many U.S. and Connecticut companies. 

The report by accounting firms BlumSha- 
piro (West Hartford) and Baker Tilly Inter- 
national (London) found that key challenges 
faced by family business owners include 
being ready for transition or market sale, and 
ensuring that the business has the financial 
capacity to support both retirement and the 
next generation. 

And those issues come at a time when 
a major generational shift among family 
businesses is about to hit, as Baby Boom- 
ers inch toward retirement and exit man- 
agement and control. 

The size of the family-business sector 
means that if this transition is not managed 
well, the impact on state, national and global 
economies will be significant, the report said. 

“Family businesses valuing trillions of 
dollars will change hands over the next 
decade as the Baby Boomer generation 
pass on their businesses,” said Carl John- 
son, Managing partner with BlumShap- 
iro and chairman of the North American 
Regional Advisory Council of Baker Tilly 
International. “Many of those retiring cur- 
rently have no succession strategy. If this 
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transition is not managed well, the econom- 
ic impact on will be significant.” 

Johnson said this is a new era of succes- 
sion planning in which the notion that the 
eldest child is going to take over the business 
when the parent is ready to retire is not avia- 
ble option for the continuity of many family 
owned businesses. In fact, 73 percent of the 
2,650 U.S. and international business owners 
surveyed said they do not see a compelling 
rationale to pass their business to a family 
member and would consider a sale instead. 

Johnson also said the key to succes- 
sion planning today is just as much about 
the transfer of knowledge and skills as it is 
about the transfer of wealth. 

“This is because the level of skills 
required to effectively run a business in 
today’s environment is far greater than it 
was in previous generations,” Johnson said. 
“If business owners haven't helped the next 
generation develop these skills, the capital 
value of the business is going to be impact- 
ed. If a skills gap causes a vacancy in lead- 
ership, then it’s going be hard to maintain 
the desired business continuity.” 

According to the study, business continu- 
ity, family harmony and sustaining ongoing 
jobs for employees are key outcomes sought 
in the succession process. 

— Greg Bordonaro 








DESIGN BUILDERS e GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 


Se TON: COMMERCIAL 
oe 


<a 


oe HR 
a 


Valenti Chevrolet Dealership | 
Wallingford, Connecticut 
PDS has been meeting 


the needs of the 
construction industry 
since 1965. Our 
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PDS Engineering & Construction served as design/builder 
for this 16,888 SF addition to the existing dealership. 
Design elements included civil, structural, and MEP. 


Project Features: 

e Showroom and offices 
e Service department 

e Detailing area 


HIGHLY RECOMMENDED, 
COMPETITIVE, STRAIGHTFORWARD ... 
ON-TIME AND ON-BUDGET. 


- David Valenti, President, Valenti Auto Sales 


PDS ENGINEERING & CQ Cc Cc 
CONSTRUCTION, INC. 
THINK © PLAN © BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


e Technician space 
e Storage 


design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


INDEPENDENT AUTHORIZED BUILDER 


CHIEFE# 


BUILDINGS 
a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 
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It’s the up-to-date information 
you need to do better business! 


Sign up today at 
HartfordBusiness.com: 


Click on the 
‘SUBSCRIBE’ button 
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BY THE NUMBERS 


$9 bill 
The price aerospace giant 
Lockheed Martin has agreed to 


pay for United Technologies 
subsidiary Sikorsky. 


$19.61 


The per-megawatt hour price of 
New England electricity last 
month— the lowest June price in 
at least 12 years, according to 
ISO New England. 


00% 


The percentage of Access Health 
CT insurance customers who 
didn’t have coverage prior to 
signing up during the recent 
enrollment period, according to the 
exchange. 


$100 


Starting in October, the 
increased fine for advertising 
food at a farmers market as 
Connecticut Grown without also 
disclosing the name and address 
of the farm. 
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Sikorsky’s CH-53k 
helicopter. 








TOP STORY 


UTC sells Sikorsky, announces cost-cutting 
as profits disappoint investors 


It was a busy week for United Technologies Corp. First the Hartford con- 
glomerate announced the $9 billion sale of its Sikorsky helicopter division 
to Lockheed Martin. 

Then the company said it will implement aggressive cost reductions after its 
second-quarter profits fell 8 percent, raising the possibility of job cuts. 

UTC also lowered its 2015 profit outlook for the second time since Janu- 
ary, Citing the effects of a strong U.S. dollar, among other factors. 

Net income for the second quarter totaled $1.54 billion, or $1.73 per di- 
luted share, down from $1.68 billion, or $1.84, a year earlier. 

Net sales of $16.33 billion were down from $17.19 billion a year prior. Most 
of the decrease was due to adverse foreign currency exchange, UTC said. 

The company lowered its 2015 earnings outlook to a range of $6.45 to $6.60 
per share, down from a prior range issued in January of $6.85 to $7.05. UTC 
also cited softness in its Otis elevator subsidiary’s business in Europe and UTC 
Aerospace’s commercial-aftermarket business, as well as a slowing in China. 

In a statement, CEO Gregory Hayes called the revised forecast disappoint- 
ing, but said he remains confident in UTC’s long-term outlook. 

“We will accelerate aggressive cost reduction across the businesses and 
look for additional structural cost actions that can drive earnings growth well 
into the future,” Hayes said. “We will also look to deploy additional capital to 
share repurchase and M&A.” 


ECONOMY & LABOR 
CT unemployment fell to 5.7% in June 


The state’s unemployment rate fell again in June, as it added 600 seasonally 
adjusted jobs, the state Department of Labor said last week. 

The state’s preliminary estimate of the jobless rate in June was 5.7 percent, 
down from 6 percent in May and 6.5 percent a year ago. 

The private sector added 2,600 jobs during the month, while government 
shed 2,000 jobs, led by the local government sector. 

The DOL also revised its May job-creation estimate downward, from 6,400 to 5,900. 

Connecticut has added 27,000 jobs over the past 12 months, reaching total 
employment of 1.69 million. 

Since the 2008-2010 recession, which eliminated 119,000 jobs in the state, 
Connecticut has recovered 97,900 positions, DOL said. 


SPORTS 
Report: Hartford deserves a pro franchise 


A consumer financial technology company used a bit of math to determine 
that the Hartford metro area deserves a professional sports team. 

SmartAsset’s conclusion, reached using a model based on household income 
and population, is the following: Bring the Whalers hockey franchise back to 
Hartford by taking away Tampa Bay’s Lightning franchise. 

SmartAsset’s calculations, which did not factor in proximity to other sports 


GST AGIHINGD TOLOHA 


markets or other potential team-owner considerations, determined which metro 
areas had too many teams and which had too few. 

Based on income and population, Fairfield County deserves a team more than 
Hartford, it said, though it did not recommend that it get one. It also said that 
Providence, Rhode Island deserves a team slightly more than Hartford. 

The biggest surplus of teams was found in Denver, Colo., which has four but 
deserves 1.6 teams, SmartAsset said. The largest deficit was in San Bernadino, 
Calif., which it said deserves 2.3 teams but has none. 


BANKING & FINANCE 
United Bank’s 20 net turns black 


Glastonbury lender United Financial Bancorp Inc. restored its second-quarter 
net to black amid skyrocketing demand for its home and business loans. 

For three months ended June 30, the parent of United Bank — formerly 
Rockville Bank — said it netted $13.3 million, or 27 cents a share. 

That compares to a net loss of $5.6 million, or 13 cents a share, sustained in 
the second quarter of 2014, reflecting the costs of former Rockville Financial’s 
merger with former United Financial of West Springfield, Mass. 

The bank said both the earnings and revenue were a quarterly record. 


ENERGY & UTILITIES 
Wallingford energy management firm acquired 


Horizon Bradco of Schenectady, N.Y. has acquired Wallingford refrigeration 
and HVAC installer and repairer Allied Mechanical Services as well as its energy 
management sister company New England Controls. 

The move, which aims to grow Horizon’s presence in southern New England, 
adds 35 licensed refrigeration mechanics to Horizon’s team of 70 food equip- 
ment technicians. 

Horizon has been expanding over the last 18 months, acquiring Burke Food 
Equipment of South Carolina and Massachusetts food equipment provider Foley 
& Wallace in January 2014. 

Terms of the deal were not disclosed. 

Both Allied and New England Controls will keep all their employees, retain 
their Wallingford location, and operate under their existing brand names. 


GOVERNMENT, POLITICS & LAW 


CT budget benefits from 
$69M in unclaimed property 


The amount of unclaimed property deposited into the state’s general fund more than 
tripled in the recently concluded fiscal year, Treasurer Denise L. Nappier announced. 

Nappier said her office deposited $69 million in unclaimed property into the 
general fund for the year ended June 30, up from $22.9 million in fiscal year 
2014. The deposit helped reduce the state’s deficit for the year, which as of late 
June stood at nearly $116 million, according to the Office of Policy Management. 

Unclaimed property includes abandoned securities, uncashed checks, wage 
refunds, valuables and other assets for which businesses or government can’t 
locate an owner. 

Under the state’s escheat law, it can take possession of the property after a 
certain period of time — typically three years. 

Nappier said her office has stepped up its efforts to locate unclaimed prop- 
erty held by businesses, through audits and other methods, which yielded $27 
million in collections, up from $12 million a year prior. The state treasurer also 
sold $42 million worth of unclaimed securities, which was $22 million higher 
than expected. 

The state returned $61 million in unclaimed property to nearly 18,000 people 
during the recent year. It is still holding $710 million in unclaimed assets. 


TECHNOLOGY 


Meriden company aims to protect 
pilots from laser pointers 


A Meriden company said it will start production this summer on special glasses that 
protect airplane pilots from being distracted or temporarily blinded by laser pointers. 

PerriQuest Defense Research Enterprises aims to guard against the poten- 
tially dangerous nuisance of people shining lasers at planes, a practice that has 
grown 10-fold since 2006, according to the Washington Post. 

Earlier this month, pilots on 34 commercial flights in New Jersey reported 
laser incidents to the Federal Aviation Administration, CNN said. 

“Tracking down, arresting and prosecuting the perpetrators of these attacks 
is a herculean task,” Nicholas Perricone, the company’s founder, said in a state- 
ment. “While enforcement is important, mitigation technology is really going to 
put an end to this behavior.” 

PerriQuest said its glasses protect against green, red and blue laser light and 
do not compromise the user’s ability to perceive or distinguish color. 
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HOSPITALITY & TOURISM 
Mystic has priciest 
vim summer hotels 


Tourism-oriented Mystic has the most ex- 
pensive hotel rooms in the state during the 
vacation months of July and August, accord- 
ing to an analysis by CheapHotels.org. 

Visitors to the village — which straddles 
Stonington and Groton and is home to Mys- 
tic Aquarium and the Mystic Seaport mari- 
time museum — can expect to spend at 
least $137 for a night in a double room. 

While that’s the highest average in Con- 
necticut, it ranks 15th in New England, 
CheapHotels said. 

Provincetown, Mass., located at the tip 
of Cape Cod, was the most expensive at 
Sees = $247 per night. That was followed by Ken- 
~§  ~~—__ nebunkport, Maine, at $234, and Newport, 
Rhode Island, at $226. 

Hartford ranked second in Connecticut 
and 20th in New England, at $129. 
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Mystic Seaport is a major tourism destination 
in Connecticut. 


MANUFACTURING 


Mohegan launches 
online gambling in N.J. 


The Mohegan Tribal Gaming Author- 
ity, capitalizing on its management of 
Atlantic City’s Resorts Casino, said it has 
launched a real-money gambling website 
in New Jersey. 

New Jersey has licensed 17 online 
gaming sites over the past few years, in- 
cluding those attached to Caesar’s, Bor- 
gata and the Golden Nugget. 

Mohegan said that it will offer online 
gambler deposit incentives, comps and 
chances to win cash, prizes and hotel 
stays at Mohegan Sun in Connecticut. 

Both Mohegan Sun and Foxwoods have 
launched play money gaming sites since 
2013, in the hopes that Connecticut might 
authorize online gaming in the future. 


WHAT’S AHEAD: 


8/3 Focus: Construction 


The List: Largest Dept. of 
Transportation Projects 


Nonprofit Profile: Community 
Health Center 


CALENDAR 
THURSDAY, JULY 30 
‘How to Start Your Nonprofit’ Workshop 


Southeastern CT SCORE will be hosting 
a July 30 workshop on how to form a 
nonprofit organization in Connecticut. 





The event, which runs from 9:30 to 11 a.m. at 
Old Saybrook Town Hall, 302 Main St., will be 
run by SCORE counselor Bob Potter. 


Potter will guide attendees through the 
beginning stages of forming a nonprofit 
including how to register with states as a 


Bob Potter 


Sales, acquisitions drive Amphenol’s 2Q profit growth 


charity, obtain tax-exempt status, fundraise 


Wallingford connector and cable manufacturer Amphenol Corp. 
said sales growth across its core customer markets drove a 2.3 
percent increase in its second-quarter profits. 

Profits for the quarter ended June 30 totaled $179 million, or 
56 cents per diluted share, up from $174.9 million, or 54 cents, in 
the second quarter of 2014. 

Net sales grew more than 3 percent, to $1.35 billion, fueled 
by growth in its largest business — interconnect products and 


assemblies — and offset by the impact of a strong U.S. dollar. 

The company also had $5.7 million in expenses during the 
quarter related to its late June acquisition of European antenna 
supplier ProCom and Chinese interconnect-assemblies manufac- 
turer DoCharm Plastic Company Ltd. 

Amphenol also announced that it has finalized its previously 
disclosed agreement to purchase FCI Asia Pte Ltd. for $1.28 bil- 
lion, a deal which it expects to close by December. 
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hartford.edu/barney 


www.HartfordBusiness.com 


and form a business plan. 


The workshop is free to attend. For more information or to register 
contact: Ward Feirer, 860.388.8508, sectworkshops@gmail.com. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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The new owners of the former Avon Old Farms Inn have pledged to invest more than $200,000 in the facility with plans to re-open a restaurant and 
rename the venue The North House, paying homage to Avon’s historic name, Northington. 





New owners plot former 


Avon Old Farms Inn’s future 


By Matthew Broderick 


Special to the Hartford Business Journal 


hen Nicholas Chabot, his mom and two siblings 
W opened Farmington Gardens, an upscale wed- 

ding reception facility in Farmington in 2011, 
it was abit of agamble. They had no clients lined up and 
no industry experience. 

“We just knew we wanted a business with some type 
of food service,” Chabot said. So far, the gamble seems 
to have paid off. In fact, Chabot and his family doubled 
down on their company’s future last month by purchas- 
ing their second property — for $1.85 million — the for- 
mer Avon Old Farms Inn, a five-acre historic site at the 
base of Avon Mountain. 

The move is already paying dividends as the new 
facility — most recently known as the Belle Terrace 
at Avon Old Farms — has more than 40 events booked 
through the previous operator, Riverhouse Hospitality, 
lined up through April of 2016. 

“This facility is one that Farmington Gardens will 
continue to nurture and grow,’ said Jim Bucko, managing 
owner of Riverhouse, which operated the inn for four years. 
“We look forward to working with Farmington Gardens 
during this exciting time [of transition].” Chabot said his 
ownership group has agreed to honor all commitments — 
including menu items — from previously booked events. 

That ability to plan — and predict business expenses 
with near certainty — is a big part of what attracted 
Chabot to the event industry in particular. 

“You know exactly the staffing and the food you 
need,” Chabot explained, noting that both of his loca- 
tions feature events from corporate functions to bar/bat 
mitzvahs to the company’s bread and butter, weddings. 

With the average Connecticut wedding costing $34,681 
in 2013, according to The Wedding Report, which tracks 
the industry nationally, the potential profits for facilities 
like Chabot’s can be significant. Connecticut’s wedding 
industry raked in more than $634 million in 2018. 

“It’s a very competitive industry,” Chabot said, 
“because there are only 52 Saturdays [the most popular 
wedding day] in a year.” 

And with more than 18,000 weddings a year in the 
state, Chabot said expanding his company’s venues — 
which have seating capacity from 20-person events to 
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220-person receptions — is critical. 

Chabot’s plans for his newest facility — which will be 
renamed The North House in anod to Avon's historic name 
Northington — will include more than just wedding recep- 
tions and corporate functions. He said he plans to re-open 
arestaurant, which was discontinued years ago at the inn. 

“We need to renovate that side of the building, including 
new floors, updates to the kitchen equipment, a new bar,” 
Chabot said, noting he anticipates more than $200,000 will 
be invested in the restaurant renovation alone, which is 
expected to open late fall of 2015 or early 2016. 

While Chabot concedes weddings — which can bring 
in $40,000 to $50,000 in a single day — may provide the 
biggest profit margins at his newest facility, he thinks 
arevived restaurant may provide bigger profits overall. 

“We expect five years from now that the banquets will 
generate $2 million a year in revenue,’ he said. “The restau- 
rant will likely generate $5 million to $7 million annually.” 

The new restaurant will be a high-end American bis- 
tro, featuring both typical fare — steak, fish and poultry 
— as well as arange of more adventurous specials, such 
as bison and ostrich. And the inn’s massive wine cellar 
will allow Chabot’s restaurant to offer more than 1,000 
types of vino, he said. 

It’s not just the Chabot’s business that’s expand- 
ing; his employee numbers are growing as well. He 
anticipates that he will add up to 30 part- and full-time 
employees for The North House ballroom functions 
alone, including its own full-time events coordinator. 
They’ll likely add the same number of employees when 
the restaurant opens, Chabot said. 

He’s hoping the restaurant will generate strong rev- 
enue to offset the seasonality of the events industry. 
“That’s the biggest challenge with [events-driven] busi- 
ness,” Chabot said. “Between weddings and holiday par- 
ties, our events calendar is very busy from April through 
December, but it slows down in the winter.” 

As for future plans, Chabot says he’d like to open 
another location in the next two to three years in the 
Glastonbury area with a long-term vision to expand to 
Fairfield County. For now, he’s content to establish his 
latest venture in Avon. 

“Iam confident that the demographics are good, the 
traffic flow [at Avon Mountain] is good,” Chabot said. 
“And the business will be good.” a 


Q&A 


Hotels rebound from 
rough winter season 
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Q&A talks about the hotel industry with Karen Bachofner, vice 
president of sales and marketing of the Waterford Hotel Group Inc., 
which manages the Marriott Hartford Downtown, Hilton Hartford, 
Residence Inn by Marriott Hartford, Sheraton Hotel at Bradley 


Airport and Courtyard by Marrio 


The rough winter puta 

strain on the hospital- 

@ ityindustry. How were 

Waterford’s Greater Hartford 

hotels impacted and have they 
been able to recover yet? 

A: As you know, the 
winter weather had 
a significant impact 
on travel throughout 
the Northeast. While 
we did experience a 





tt Cromwell. 


last year collectively. This is not 
attributed to just one factor, but 
rather an increase in demand 
over a number of market seg- 
ments. Business travel remains 
strong and we are projecting 
to end 2015 with an 
increase over 2014. 
Corporate travel 
continues to rebound 
and we remain cau- 
tiously optimistic for 


number of cancella- continued progress. 
tions at our hotels, 
we also gained reser- pS Q: How is the 
vations from guests Ne: summer season 
already in-house shaping up _ for 
that were unable to KAREN Greater Hartford’s 
travel to their next BACHOFNER hotel industry? 
AES AaOn hoe he. ies: Seener 
helped to offset the Vice president season is shaping up 
impact of the inclem- of sales and well. Our challenge 
ent weather. marketing, remains with driv- 
Waterford Hotel ing visitors to the 
Q: Where do Group Inc. Hartford area dur- 


occupancy and aver- 

age daily room rates 

stand in Greater 

Hartford? What’s driving both 

of those numbers? What are you 

projecting for the rest of 2015? 
A: Year to date, both occupan- 

cy and room rates are strong at 

our Greater Hartford area hotels, 

with a noted improvement over 


ing weekends and 

we continue to work 

closely with the Con- 
necticut Commission on Culture 
and Tourism in promoting the 
region. There’s so much to see 
and do in the Greater Hartford 
area and we need to continue to 
market ourselves and attract new 
business. |_| 
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THE LIST 


Rank Company 


Foxwoods Resort Casino 

4 350 Trolley Line Blvd., Mashantucket, CT 06338 
800-369-9663 
www.foxwoods.com 


Mohegan Sun 

1 Mohegan Sun Blvd., Uncasville, CT 06382 
888-226-7711 

mohegansun.com 


Stamford Marriott Hotel & Spa 

243 Tresser Blvd., Stamford, CT 06901 
203-357-9555 
www.stamfordmarriott.com 


1 First Stamford Pl., Stamford, CT 06902 
203-967-2222 
www.hiltonstamfordhotel.com 
Marriott Hartford Downtown 
200 Columbus Blvd., Hartford, CT 06103 
860-249-8000 
www.HartfordMarriott.com 
Hilton Hartford 
315 Trumbull St., Hartford, CT 06103 
860-728-5151 
www.hartford.hilton.com 
Hartford Marriott Farmington 
15 Farm Springs Road, Farmington, CT 06032 
860-678-1000 
www.marriott.com/bdlct 
Sheraton Stamford Hotel 
700 E. Main St., Stamford, CT 06901 
203-358-8400 
www.sheratonstamford.com 
Hyatt Regency Greenwich 
9 1800 E. Putnam Ave., Old Greenwich, CT 06870 
203-637-1234 
www.greenwich.hyatt.com 
Crowne Plaza Stamford (7) 
A O 2701 Summer St., Stamford, CT 06905 
203-359-1300 
www.crowneplaza.com/stamfordct 


Radisson Hotel Hartford (8) 
4 4 50 Morgan St., Hartford, CT 06103 
860-549-2400 


On oO cr RR) WO) N 


www.radisson.com/hartford-hotel-ct-06120/usahart 


Trumbull Marriott (9) 

A 2 180 Hawley Ln., Trumbull, CT 06611 
203-378-1400 
www.marriotttrumbull.com 
Omni New Haven Hotel at Yale 

1 3 155 Temple St., New Haven, CT 06510 
203-772-6664 
www.omnihotels.com/newhaven 
Hartford / Windsor Airport Marriott 

A 4 28 Day Hill Road, Windsor, CT 06095 
860-688-7500 
www.marriott.com/bdlap 
Mystic Marriott Hotel and Spa 

4 5 625 North Road.(Rte. 117), Groton, CT 06340 
860-446-2600 


www.mysticmarriott.com 


CoCo Key Water Resort Hotel and Conference Center 


A 6 3580 E. Main St., Waterbury, CT 06705 
203-706-1000 
www.cocokeywaterbury.com 
Doubletree by Hilton (10) 
A 7 789 Connecticut Ave., Norwalk, CT 06854 
203-853-3477 
www.norwalk.doubletree.com 
Sheraton Hartford South (11) 
A 8 100 Capital Blvd., Rocky Hill, CT 06067 
860-257-6000 
SheratonHartfordSouth.com 
Crowne Plaza Danbury Hotel 
A 9 18 Old Ridgebury Road, Danbury, CT 06810 
203-794-0600 
www.cpdanbury.com 


Sheraton Hartford Hotel at Bradley Airport 


20 1 Bradley International Airport, Windsor Locks, CT 06096 


860-627-5311 
www.sheraton.com/bradleyairport 
Crowne Plaza Hartford Cromwell 
2 A 100 Berlin Road, Cromwell, CT 06416 
860-635-2000 
www.cromwellcp.com 
Holiday Inn Hartford Downtown Area 
2 1 100 E. River Dr., East Hartford, CT 06108 
888-530-9703 
www.holidayinn.com/easthartfordct 


Holiday Inn Bridgeport Hotel & Conference Center 


23 1070 Main St., Bridgeport, CT 06604 
203-334-1234 
www.hibridgeport.com 


Source: Individual hotels and websites. DND = Did not disclose. 
(1) Transportation can be coordinated. 


Hilton Stamford Hotel and Executive Meeting Center (5) 


(Ranked by number of guest rooms) 


Overnight rooms/ 
Price range 


2,230 
$99+ 


1,200 (2) 
Vary 


508 
$129-$339 


484 
$179-$209 


409 
$116-$449 


393 
DND 


380 
$199.95-$229.95 


379 
$129- $400 


373 
$99-$399 


355 
$109-$229 


350 
$149-$209 


325 
Weekday: $189-$229 


306 
DND 


295 
$89.95-$349.95 


285 
$139-$399 


280 
$79-$329 


265 
$99-$249 


250 
$109+ 


243 
$125-$149 


237 
$109-$229 


215 
$109-$199 


215 
$99+ 


209 
$119-$199 


(2) Mohegan Sun's Earth Hotel, slated to open fall 2016 will feature an additional 400 deluxe guest rooms. 
(3) Mohegan Sun's Earth Hotel, slated to open fall 2016, will feature additional functional meeting space. 


(4) Must be set up in advance. 

(5) Facility did not respond to survey. Data are from 2014. 
(6) Third party in-house contract. 

(7) Formerly Stamford Plaza Hotel & Conference Center 
(8) Formerly called Ramada Plaza Hartford Downtown. 


(9) Facility did not respond to our survey. Data are from 2013 or company's website. 


(10) Formerly called Doubletree Hotel Norwalk. Facility did not respond to survey. Data are from 2014. 


(11) Formerly called Hartford Marriott Rocky Hill. 
—Compiled by Roger Magnus and Heide Martin. 
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Meeting contact(s) 


Felix D. Rappaport 


Gary Baker 


Bruce H. Skidmore 


For more information 
call 203-967-2222 


Stephanie Simmons 


Sales Coordinator at 
860-240-7295 


Carol Kelley 


Mark Gagnier 


Pamela Bower 


Sara Subramanian 


Jessica Lavenburg 


For more information 
call 203-378-1400 


Lisa A Camolli 
Dana Zimmerman 


Patty Monseglio 


Lori Woll 


Michael Ellman 
Coni Gilmour 


For more information 
call 203-853-3477 


Jennifer Gokey 


Robin Kocot 


Peter M. Terpos 


Becky Plaskett 


Renee Denno 
Chris O'Connor 
Carol Catrini 


Lorraine Scelfo 


No. of meeting 
rooms 


42 


31 (3) 


18 


20 


12 


14 


22 


20 


20 


17 


11 


13 


20 


15 


20 


16 


10 


16 


15 


20 


Largest hotels in Connecticut 


Max accom. 


Theater/ 
Classroom/ 
Banquet 


5,500 
3,225 
3,230 


3,422 
2,880 
2,400 


1,000 
600 
680 


1,200 
575 
950 


900 
500 
550 


600 
350 
470 


650 
350 
500 


400 
200 
300 


1,000 
450 
780 


1,000 
500 
800 


350 
120 
300 


700 
228 
520 


1,200 
600 
1,200 


600 
480 
600 


1,200 
750 
750 


1,000 
600 
650 


300 
es 
200 


480 
220 
450 


600 
300 
500 


450 
225 
300 


1,100 
500 
750 


350 
200 
225 


500 
280 
450 


Catering? 
AV equip.? 
Airport shuttle 


$ per plated meal 
$ per buffet meal 


y $23-$55 
uM $29-$40 
Y (4) $28-$50 
‘ $524 
N $61+ 
Mi $39-$75 
N $40-$75 
‘ $40 
N $53 
Y 
DND 
Y (6) DND 
N 
Y $36.95 
$44.95 
v $39+ 
N $45+ 
‘ Lunch: $58, dinner: $90 
N Lunch: $62, dinner: $98 
u $50 
N $45 
Breakfast: $15, lunch: $20, 
Y dinner: $27 
vy Continental breakfast: $11.50, 
x; full breakfast: $18, lunch: $24, 
dinner: $32.95 
v $38 
N $40 
‘ DND 
N DND 
ul DND 
Y DND 
v $45 
N $49 
: $24 
N $24 
Y $32 
N $32 
v $28 
N $27 
. DND 
N DND 
vi $16-$38 
Y Breakfast : $14, lunch: $25, 
Y dinner: $32 
N Breakfast: $18, lunch: $25, 
dinner: $36 
v Lunch: $22, dinner: $31 
N Lunch: $24, dinner: $29 
v DND 
N DND 


To view the full list, please visit HartfordBusiness.com 
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THE LIST 
Largest banquet & meeting venues in Connecticut 


(Ranked by banquet capacity) 


Meeting Max. theater/ Meeting Catering? Year built/ 
Rank Company Max. banquet rooms Classroom contact(s) AV equip.? Upgraded 
Connecticut Convention Center 3.276 y 2005 
A 100 Columbus Blvd., Hartford, CT 06103 9,089 N/A 1728 Michele M. Hughes Y N/A 
860-249-6000; www.ctconventions.com ‘ 
Foxwoods Resort Casino 5 500 Yy 4992 
2 350 Trolley Line Blvd., Mashantucket, CT 06338 3,230 42 eee Felix D. Rappaport : De 
800-369-9663; www.foxwoods.com 
Mohegan Sun 
3 1 Mohegan Sun Blvd., Uncasville, CT 06382 2,400 31 (1) See Gary Baker u Nee 
888-226-7711; mohegansun.com ‘ 
Aqua Turf Club 
4 556 Mulberry St., Plantsville, CT 06479 1,500 4 ete Tim Needham 1) Dae 
860-621-9335; www.aquaturfclub.com 
Omni New Haven Hotel at Yale ; ; 
5 155 Temple St., New Haven, CT 06510 1,200 20 aes Tee RN x ee 
203-772-6664; www.omnihotels.com/newhaven 
Toyota Presents Oakdale Theatre 4.560 Y 1954 
G 25S. Tumpike Road, Wallingford, CT 06492 1,000 8 pe Natalie Krohn : Van 
203-269-8721; specialevents.livenation.com 
Hilton Stamford Hotel and Executive Meeting Center (3) 4.200 For more Y 1984 
“1 First Stamford Pl., Stamford, CT 06902 950 20 coe information call x ieee 
203-967-2222; www.hiltonstamfordhotel.com 203-967-2222 
Crowne Plaza Stamford (4) 1.000 y 1984 
8 2701 Summer St., Stamford, CT 06905 800 17 500 Sara Subramanian Y 9014 
203-359-1300; www.crowneplaza.com/stamfordct 
XL Center 
8 1 Civic Center Plaza, Hartford, CT 06103 800 N/A A Chris Lawrence ve) Dae 
860-249-6333; www.xicenter.com 
Hyatt Regency Greenwich 1.000 y 1986 
4 O 1800 E. Putnam Ave., Old Greenwich, CT 06870 780 20 A50 Pamela Bower Y 5012 
203-637-1234; www.greenwich.hyatt.com 
Crowne Plaza Hartford Cromwell 1.100 y 1970 
A A 100 Berlin Road, Cromwell, CT 06416 750 20 nue Becky Plaskett vi neo 
860-635-2000; www.cromwellcp.com 
Groton Inn & Suites (3) 750 For more Y 1966 
A 1 99 Gold Star Hwy., Groton, CT 06340 750 4 500 information please Y 9012 
860-445-9784; www.grotoninn.com call 800-452-2191 
Mystic Marriott Hotel and Spa 1.200 Y 2001 
A A 625 North Road (Rte. 117), Groton, CT 06340 750 20 a Lori Woll ¥ mae 
860-446-2600; www.mysticmarriott.com 
The Riverview 
A 4 10 Winslow Place, Simsbury, CT 06089 700 D a Stephanie O'Reilly i ni 
860-651-5005; www. riverviewcatering.com 
Stamford Marriott Hotel & Spa 1.000 y 1978 
4 5 243 Tresser Blvd., Stamford, CT 06901 680 18 He Bruce H. Skidmore y Aa8 
203-357-9555; www.stamfordmarriott.com 
Amber Room Colonnade ; 
A 6 1 Stacey Road, Danbury, CT 06811 650 4 a gece Mandl v Be 
203-748-3800; www.theamberroom.net 
CoCo Key Water Resort Hotel and Conference Center ; 
A 6 3580 E. Main St, Waterbury, CT 06705 650 16 Toe Beta Ena Y eee 
203-706-1000; www.cocokeywaterbury.com 
Hartford / Windsor Airport Marriott 600 Y 5001 
4 8 28 Day Hill Road, Windsor, CT 06095 600 15 st Patty Monseglio : ae 
860-688-7500; www.marriott.com/bdlap 
Italian Center of Stamford 600 Y 1970 
A 8 1620 Newfield Ave., Stamford, CT 06903 600 4 ane Mark Della Pesca v ete 
203-322-6950; banquetsitaliancenter.org 
Marriott Hartford Downtown 900 Y 5005 
20 200 Columbus Blvd., Hartford, CT 06103 550 12 500 Stephanie Simmons Y 5015 
860-249-8000; www.HartfordMarriott.com 
Trumbull Marriott (6) 700 For more Y 1986 
2 A 180 Hawley Lane, Trumbull, CT 06611 520 13 aye information call y eee 
203-378-1400; www.marriotttrumbull.com 203-378-1400 
Crowne Plaza Danbury Hotel 600 Y 4984 
2 2 18 Old Ridgebury Road, Danbury, CT 06810 500 16 a Robin Kocot : ve 
203-794-0600; www.cpdanbury.com 
Ethan Allen Hotel 550 Y 1974 
y Wd 21 Lake Ave. Ext., Danbury, CT 06811 500 15 230 Colleen Coderre Y 2012/2013: 2014 


203-744-1776; www.ethanallenhotel.com 
Hartford Marriott Farmington 


22 15 Farm Springs Road, Farmington, CT 06032 500 22 Bea Carol Kelley v brag 
860-678-1000; www.marriott.com/bdlct 
Maneeley's 
y Wd 65 Rye St., South Windsor, CT 06074 500 4 eo Sandy Dimitratos v Sie 
860-528-6622; www.maneeleys.com 
Hilton Hartford 
QDG 215 Trumbull St., Hartford, CT 06103 470 14 ue ar eel v7) ae 
860-728-5151; www.hartford.hilton.com 
Holiday Inn Bridgeport Hotel & Conference Center 500 Y 4987 
af 1070 Main St., Bridgeport, CT 06604 450 Zé 280 Lorraine Scelfo Y 2010 
203-334-1234; www.hibridgeport.com 
Sheraton Hartford South (8) 480 Y 1991 
ad 100 Capital Blvd., Rocky Hill, CT 06067 450 10 aoe Jennifer Gokey : Te 
860-257-6000; SheratonHartfordSouth.com 
Artists Collective 
29 1200 Albany Ave., Hartford, CT 06112 400 6 fee Dollie McLean A ray 
860-527-3205; www.artistscollective.org 
Villa Bianca 
500 Y 1983 
29 312 Roosevelt Drive, Seymour, CT 06483 400 4 yee Tony Mavuli i i 


203-735-4883 ; www. villabianca.com 


Source: Each facility. Notes: N/A=Not applicable or Not available. 


(1) Mohegan Sun's Earth Hotel, slated to open fall 2016, will feature additional functional meeting space. 
(2) Off-premises. 

(3) Facility did not respond to survey. Data are from 2014. 

(4) Formerly Stamford Plaza Hotel & Conference Center. 

(5) Ovations Food Service. 

(6) Facility did not respond to our survey. Data are from 2013 or company's website. 

(7) Third party in-house contract. 

(8) Formerly called Hartford Marriott Rocky Hill. 

—Compiled by Roger Magnus and Heide Martin. 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


To view the full list, please visit HartfordBusiness.com 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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Honoring Chief Financial Officers for their 
outstanding performance and commitment. 


‘HARTFORD BAINES JOURNAL ‘ = | ’ Special Issue Supplement Publishes: Sept. 14th 
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Awards Luncheon 
Thursday, September 10, 2015 


11:30 a.m. — 1:30 p.m. 

Location: Marquee Events & Catering 
960 Main Street, Hartford CT 06103 
Single Ticket Rate: $75 

Table of Ten Rate: $700 

(Single Tickets: $85 & Table of Ten: $800 AFTER September 3rd) 


To Register Online Visit: www.HartfordBusiness.com 2 W T 5 F n a si L St 


and click ““Our Events”’ 


Or Contact Amy Orsini at 860.236.9998 ext. 134 or email and more details at 


aorsini@HartfordBusiness.com for more information. 





View the 


www.HartfordBusiness.com/CFO 


Presented By: Event Sponsors: Event Partners: 


MARQUEE EVENTS 
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Kelly Boscarino of Chapter 126 Sports and Fitness in Bristol helps 
people with disabilities and seniors stay active and healthy. The 
gym sees major growth opportunities catering to an aging 
population. It offers specialized equipment like workout machines 
that adjust to people in wheelchairs. 


Graying CT creates business 
opportunities for diverse industries 









Connecticut's 


SILVER foUNAWNI! 


By John Stearns 


jstearns@HartfordBusiness.com 


more navigable and bodies more agile. They offer home 

care and companionship and legal and financial services. 
They're among the diverse businesses and professionals 
serving and benefitting from Connecticut’s growing popula- 
tion of people 65 and over with products and services that 


T hey make nutritious home-delivered meals, residences 


seniors want or need as they live longer, defy their age and 
seek to retain their independence. 

It’s more than hospitals, pharmaceutical companies and 
nursing homes benefiting from the growing wave of seniors 
— but those are some of the obvious beneficiaries. 

“Well beyond the industries that stand to benefit, the 
entrepreneurs who are keeping their eyes open and are ready 
to identify these niches, that’s really where it’s exciting,” said 
Maureen McIntyre, executive director of the North Central 
Area Agency on Aging in Hartford. 

Less obvious beneficiaries, perhaps, are nonprofit agen- 
cies, a potential significant recipient of retiring Baby Boom- 
ers looking to give back with expertise cultivated in the cor- 
porate world or looking to learn new skills, McIntyre said. 

“This is an age group that is very civic minded,” she said. 
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Meal business hits the spot 
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Paul Finney is among the Connecticut entrepreneurs 


feeding the needs of the state’s seniors — literally. He’s 
the owner of October Kitchen, a Manchester business that 
makes healthy meals delivered to customers’ homes. A chef, 
he started the business 15 years ago, and it’s flourished. He’s 
looking at expanding his physical location, delivery area and 
menu and envisions coast-to-coast expansion. 

October Kitchen delivers to about 200 customers but has 
more than 2,000 in its database. Some are busy moms or 
working professionals, but Finney estimates two-thirds of 
all his customers are seniors. 

“Here, the way that we cook, we use less salt, less fat and 
sugar, and our whole point is to keep our customers alive 
and healthy for as long as we possibly can,” Finney said. “I 


Knee, hip surgery business flourishes amid aging population 


By John Stearns 


jstearns@HartfordBusiness.com 


Ider residents are determined, more than ever, not 
0 to let age slow them down. To see the impact that’s 
having look no further than doctors who do hip and 
knee replacements: They’re busy, very busy. 

“You can think of them as growth opportunities or you can 
think of them as providing health care for folks in need, but 
you can sort of summarize the whole discussion in two words 
or one hyphenated word, which is ‘Baby Boomers, ” said Dr. 
Courtland Lewis, an orthopedic surgeon who is physician- 
in-chief of the Hartford Healthcare Bone & Joint Institute at 
Hartford Hospital. 

First, the number of people in their 50s and 60s and soon 
their 60s and 70s is a large demographic, he said. 

“In addition, Baby Boomers, maybe unlike the generation or 
two generations before them, are not super interested in cutting 
back on their activity levels and just cruising,” Lewis said. “And 
So maintaining an active quality of life is important to them.” 
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Nationally, more than 
1 million hip and knee 
replacements occur each 
year, he said. By 2030, it’s 
expected the total number 
will exceed 2.5 million. 

The number of surgeries is 
rising 10 to 15 percent a year in 
parts of the country, he said. 

In Connecticut, there 
were 13,116 total joints, hips 
and knees replaced in all 
hospitals in the year ended 
Sept. 30, 2013, Lewis said. 

For the year ended Sept. 
30, 2015, the projection is 
14,090, a 7.4 percent increase over two years. 

That’s less of an increase than what’s occurring nation- 
ally but still significant, he said. 

Partly as aresponse to the growing orthopedic business 





Dr. Courtland Lewis, physician-in- 
chief, Hartford Healthcare Bone & 
Joint Institute, Hartford Hospital 


among seniors, anew orthopedic specialty hospital is under 
construction on the Hartford Hospital campus, the first of 
its kind in New England in about 40 or 50 years, Lewis said. 

The move follows the opening of a new tower several 
years ago at St. Francis Hospital, which includes a large 
joint-replacement practice, Lewis said. 

“So right here in Hartford, we’re responding to the pro- 
jected needs moving forward,” he said. “We're going to have 
a lot of patients to take care of, and we need the facilities to 
do that, and so there’s been a substantial investment both at 
Hartford and at St. Francis over the past five years toward 
addressing the exact issue that we're talking about.” 

Hip and knee surgery is second only to cataract surgery 
as measured by impact on one’s quality of life, with a 90 to 
95 percent likelihood of a good or excellent result from the 
surgeries, Lewis said. 

But there’s a dilemma: There is a projected shortfall in 
orthopedic surgeons to care for millions seeking the treat- 
ment, he said, adding that it’s a topic getting a lot of focus 
nationally. a 
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Paul Finney’s October 
Kitchen currently preps and 
delivers healthy foods, like 
asparagus, to about 200 
customers, two-thirds of 
whom are seniors. 
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strongly believe that food is energy. Food is also the cutting 
edge of medicine, and [people’s] quality of life is fundamen- 
tally linked to what they’re nourishing their bodies with.” 

October Kitchen represents businesses giving seniors and their 
caregivers what they want. Seniors want the good, healthy meals 
minus the hassle of cooking, shopping and driving, while caregiv- 
ers want peace of mind that family members are eating well. 


Watching the Boomers 

Steven Lanza, assistant professor in the University of 
Connecticut Department of Economics and former execu- 
tive editor of The Connecticut Economy, said businesses are 
paying close attention to Baby Boomers, who are turning 65 
at arate of about 10,000 per day and who don't necessarily 
equate retirement with slowing down. 

“Businesses are watching that population and seeing what 
their needs are and adjusting to it,” Lanza said. “It’s a matter 
of looking around and seeing all the kinds of activities that 
people engage in and just thinking, ‘OK, well, if we’re going to 
keep doing these things as we get older, what kind of accom- 
modations and tweaks might have to get made to those prod- 
ucts or services with older consumers in mind?’ ” 

Chapter 126 Sports & Fitness in Bristol has tweaked the fit- 
ness model for gyms. Opened last fall as a program under Hart- 
ford nonprofit Oak Hill, the gym was built for people with physi- 
cal limitations, but a disability is not required to join. It attracts 
the able-bodied, including care- 
givers and seniors, said Leslie 
Sanchez, who oversees Chapter 
126 as director of IT and new 
program development for Oak 
Hill. One couple that works out 
regularly is in their 90s, she said. 

Special equipment not 
found in typical gyms includes 
anti-gravity treadmills allow- 
ing users to take up to 80 
percent of their body weight 
off their feet to reduce joint 
impact while exercising and 
machines that adjust to people 
in wheelchairs, Sanchez said. 

Importantly, Chapter 126 staffers are specially trained to 
work with people with disabilities, and the environment is 
unintimidating, she said. The gym also plans sports programs 
for older adults, including pickle ball, noodle hockey, and indoor 
bocce ball. It has partnered with AARP to offer members a dis- 
count and expects its senior population to grow, Sanchez said. 





Nora Duncan, Connecticut state 
director, AARP 


Home safety, accessibility 

Brian A. Cosker Jr., working with his mother’s durable 
medical equipment company, Ellsworth Medical LLC in Wind- 
Sor, Saw an opportunity to serve the elderly by making homes 
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safer and more accessible. He created a separate company, 
Easy Accessibility Solutions by Ellsworth (EASE) that installs 
ramps, bathroom modifications and stair-lifts. 

He’d been doing modification projects for about 10 years 
under Ellsworth Medical LLC before launching EASE as a 
separate company in January. 

The National Association of Home Builders says the fast- 
est-growing segment of the residential remodeling industry 
is home modifications for aging-in-place. 

Most of Cosker’s customers are 75-plus, he said. Cosker, 
a certified aging-in-place specialist — a designation from 
the builders group — creates a safe environment in seniors’ 
homes to help them avoid trips and falls, bathe easier and 
safer, get up and down stairs via lift systems and more. 

EASE does in-home assessments evaluating a home’s safe- 
ty environment and recommends alterations, if necessary. 

“Most of the time it’s the bathroom,” Cosker said of projects 
like replacing a tub with a barrier-free shower or creating a 
step-through tub, raising a toilet seat or adding grab bars. 

“There’s a 100 percent need for what I do,” said Cosker, 
noticing larger companies entering the field. “They’re just 
validating what I’ve been doing for a long time.” 

Homebuilder Johnny Carrier, vice president of By Carrier 
Inc. and chairman of the Home Builders & Remodelers Asso- 
ciation of Central Connecticut, said stagnant Connecticut 
home values have dampened the market for building 55-and- 
up communities. People need to be able to sell their existing 
home first, before they buy new, he said, noting that building 
anew home is somewhat of a luxury. 

Carrier has one 55-and-over community under construction 
and largely sold and built out, the 88-home Castle Heights devel- 
opment in Cheshire, and completed two others in Farmington 
in the last three years. He’d consider doing another community, 
but it would have to be the right deal in the right town. 


Caregivers and aging in home 

With seniors preferring to age in their homes, homecare 
businesses are among those standing to benefit, said Nora 
Duncan, AARP Connecticut state director. 

About 711,000 people in Connecticut are providing care 
for a loved one in any one year, Duncan said. 

Apps that family caregivers can use to manage care of a 
loved one from a distance would be helpful, Duncan said. One 
tool could be AARP’s RealPad, an easy-to-use Wi-Fi tablet geared 
toward people who aren't necessarily tech-savvy. 


Financial planning 

As people live longer, they also need their money to last. 

With Connecticut’s growing aging population, Jenny DeR- 
osa Bergeron, financial adviser at Edward Jones in Marlbor- 
ough, said the company is focusing more on creating income 
and financial plans that last longer into retirement. 

“Many of us in the industry are offering seminars on topics 
like Social Security strategies or health care in retirement 
in addition to reaching out to folks that weren't interested 
in meeting with a financial adviser before they started to 
turn the corner toward retirement,” DeRosa said. “There are 
always business opportunities to help someone.” 

Meantime, the state is trying to educate people about plan- 
ning for long-term care. Since 1992, the Connecticut Partner- 
ship for Long-Term Care, an alliance of the state and private 
insurers, has offered special long-term care policies. 

“This is atremendous market,” said David Guttchen, direc- 
tor of the partnership. “The most motivating factor for some- 
one to start looking at this is when they see a loved one go 
through it,” he said of the physical, emotional and financial 
toll long-term care issues can have. 

Long-term care issues are also handled by elder law attorneys, 
another group expected to be in greater demand as people age. 

The National Academy of Elder Law Attorneys Inc. says older 
individuals will comprise 20 percent of the U.S. population in 
2030, creating what it calls a growing need for specialized legal 
advice about aging-related issues including estate and gift tax 
planning, among many others. 


Connecticut opportunity 

Fred Carstensen, professor of finance and economics at the 
University of Connecticut and director of the Connecticut Center 
for Economic Analysis, said it’s important for the state to take 
advantage of the opportunities created by the growing senior pop- 
ulation by marketing its cultural, natural and other attractions. 

“From the state’s point of view, we really need to be alert 
to how we can make the assets that we have in Connecticut, 
how we can improve the assets, how we can strengthen them 
and how we can market them to this very important growing 
demographic,” Carstensen said. a 
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Scott Walker found a business opportunity helping Connecticut’s 
aging seniors move into smaller homes or assisted-living facilities. 


Stonemason 
finds new niche 
moving seniors 


By John Stearns 


jstearns@HartfordBusiness.com 


ing business helping seniors relocate. 

About six or seven years ago the longtime stone- 
mason contractor was low on work in a bad economy 
so he was looking for a way to utilize his trucks and 
keep his crew busy. 

A friend in an elder care placement company asked 
him if he could help move clients who had no family in 
the area. He said he would. 

“That’s how it started,” Walker, 50, said of what 
became Move Mom & More, based in Manchester. “We 
did one and I[ think that day that we moved somebody 
in, Some woman asked me if I could help her move. I 
said, ‘Yeah’ — and it all started from there.” 

Move Mom & More, officially launched in 2012, 
specializes in senior and elder-care transitioning, said 
Walker, the company’s member and owner. 

“The idea was to help people transition from a larger 
home into either a smaller home or into assisted-living 
communities,” Walker said. 

The business transition was timely with the econ- 
omy floundering, the senior population growing, Baby 
Boomers retiring and Walker’s body feeling the effects 
of decades of “beatin’ on rocks all day long.” 

Business has been good, and Walker’s looking to 
expand. He moves numerous people to the Carolinas 
and Florida, so he wants to set up Move Mom & More 
offices in those states and establish a network up and 
down the East Coast. 

After starting Move Mom & More, Walker last year 
also bought a traditional moving company, A&A Mov- 
ers, and Handle With Care Packaging Store, which 
specializes in packaging and shipping, including fur- 
niture and valuable artwork and antiques. The three 
businesses work well together, he said. 

Walker mostly markets his Move Mom & More 
through assisted-living facilities in New England, he said. 

He also taps his years of contracting experience — he 
still operates Innovative Stone and Water Works — and 
many contracting connections to provide handyman 
services to seniors or refer reliable contractors to them. 

“The problem is we all have our lives,” he said. “I may 
not have all the time in the world to go take care of my 
mother’s stuff,” or someone may live many hours from 
their mom, he said. 

Part of the inspiration for wanting to offer handy- 
man services to seniors emerged from an incident with 
his mother, who, not wanting to bother her son, hired 
a contractor who took advantage of her, Walker said. 

“There are guys out there that may not all be up and 
up,’ Walker said. “Unfortunately, in our society, the 
senior population is an easy target for people to take 
advantage of. And I don’t want that to happen with my 
company. So I make sure that the people I refer to them 
for any services are going to be quality, licensed people.” 

He knows his referrals reflect on his company, too. 


t was by accident that Scott Walker fell into his mov- 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


Artist’s rendering of a proposed 
apartment-commercial building at 
616 New Park Ave., West Hartford. 
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W. Hfd. plans transit-oriented 
development on New Park Ave. 


270-290 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 


a i 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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(WHHA), fresh off the debut of its 

newest mixed-market rate housing 
development in town, is readying its next 
building project. 

The housing authority, through its 
nonprofit development arm Trout Brook 
Realty Advisors, is preparing to trans- 
form the vacant, former Pontiac Center 
site at 616 New Park Ave. into a $19 mil- 
lion, four-story building with ground-floor 
retail and community space and 54 living 
units on its three upper floors. 

As previously reported, the WHHA in 
late 2014 acquired the approximately two- 
acre dealership site that sits next door to 
the newly opened New Park/New Britain 
Avenue stop for the CTfastrak busway. 

Such transit-oriented development is an 
intended offshoot of the busway’s develop- 
ment, according to state and local transpor- 
tation and economic development officials. 
Locating housing close to transit stops and 
transportation corridors enables a diverse 
range of households to reside in wealthier 
communities like West Hartford, they say. 

Housing authority Executive Director 
George Howell said the pricetag for the devel- 
opment — known internally for now as “6-1- 
6” — will be financed through a combination 
of low-income housing tax credits, state 
housing grants and a conventional mortgage. 

Around 15 units would be earmarked for 
working residents with qualifying incomes, 
with their rents tied to the town’s median 
household income; the other 49 would be 
leased at market rates, Howell said. 

According to Howell, a one-bedroom unit 
for a qualified “workforce” resident at 6-1-6 
would run $964 a month vs. $1,300 a month 
for a market-rate tenant. A two-bedroom 
“workforce” unit would lease for $1,201 a 
month vs. $1,500 a month for the same unit 
leased to market occupants, he said. 

Beneath, on the ground floor, 6-1-6 will 
have about 3,000 square feet of commer- 
cial retail space on the building’s south 
end, facing the busway station, Howell 
said. It will also house asmall gym/fitness 
center, community conference room and 
extra storage space for residents. 

Hartford’s Amenta Emma Architects is 
6-1-6’s designer. The authority will search 
for a building contractor within 30 to 60 
days, beginning with a request for qualifi- 
cations, Howell said. 

If all holds, construction would begin 
sometime next summer, with occupancy 
set for late 2017 at the earliest, he said. 

In June, the WHHA unveiled The Good- 
win, a47-unit mixed-rate residential building 
at 189 Newington Road whose living units 
bear the same “working” and “market-rate” 
pricing as proposed for 6-1-6, Howell said. 


T he West Hartford Housing Authority 


Gregory Seay 





The Bridge, Avon 

Nonprofit counseling center The Bridge 
has leased 2,040 square feet, or half the 
office space at 45 West Main St. in Avon. 

Founded in 1969, The Bridge now has 
several locations statewide, offering family 
resource centers, youth and family services 
and residential care to the community. 

Sentry Commercial represented The 
Bridge. CB Richard Ellis-New England repre- 
sented landlord Avon Allies LLC in the lease. 


Rankin’s Cheshire space 





Illinois commercial heating/cooling/ven- 
tilation services vendor The Rankin Group 
Inc. has leased 12,760 square feet of indus- 
trial/flex space at 150 Sandbank Road in 
Cheshire for its new regional service depot. 

From that location, Rankin will provide 
its temporary heating/cooling/dehumidifying 
equipment and services to industrial-com- 
mercial customers in New England and the 
New York/Mid-Atlantic region, brokers say. 

O,R&L Commercial LLC represented 
landlord Marshall Enterprises. Cushman 
& Wakefield in Hartford represented The 
Rankin Group, of Lombard, III. 

Withthe Rankin lease, the 30,630-square- 
foot building is fully leased, brokers say. 


Cronin’s renewal 

Glastonbury marketing communica- 
tions firm Cronin & Co. has renewed its 
23,795-square-foot lease at 50 Nye Road. 

Sentry Commercial represented Cronin. 
CBRE-New England represented landlord 
Nye Road Partners LLC in the lease. a 
Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 
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Landlord Bruce Becker (upper left) on the upper-level promenade deck of his 777 Main St. apartment tower, which offers a tenant lounge and 360-degree views of downtown and suburban Hartford. Amenities at Spectra Boutique Apartments at 
5 Constitution Plaza include (clockwise from top middle) views from a 10th-floor unit; a library; fitness center; lounge/community room; another unit with a view; and the 46-seat movie theater. 


>) from page 1 


Landlords says amenities offer competitive edge 


“These are the two main features we pro- 
vide in all our properties,” said Arista, co- 
founder/president of Dakota Partners Inc. of 
Waltham, Mass. 

179 Allyn’s amenities are also being repli- 
cated inside the half dozen office-to-apartment 
conversions completed or underway in down- 
town Hartford. Landlords say those basic 
features, combined with other more exclusive 
comforts — among them 24-hour concierge 
services and on-site parking — are there pre- 
cisely to appeal to prospective renters. 

With 1,000 or so new downtown Hartford 
apartment units coming online in the next 
few years, and lingering uncertainty over how 
much of the new space will be filled, landlords 
are using amenities to differentiate their prop- 
erties or keep up with the competition. 

According to a 2014 Apartments.com sur- 
vey of 2,500 apartment renters across the U.S., 
50 percent said “convenient utilities/ameni- 
ties” ranked high on their list of priorities for 
choosing where to live. Downtown Hartford’s 
newest rents range from $1,450 a month for 
a one-bedroom, with a single parking space 
included, at The Grand on Ann Street to $2,400 
and up for atwo-bedroom unit with sweeping 
downtown views at Spectra Boutique Apart- 
ments, overlooking Constitution Plaza. 

In most cases, landlords’ choices of ame- 
nities, they say, are more art than science. 
Landlords say they mostly rely on their earlier 
experience developing and managing apart- 
ment buildings in New York City, or urban 
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Connecticut communities such as Meriden, 
New Haven and the Fairfield County region. 

Buying and installing amenities isn’t cheap. 
Indeed, the cost of such basic amenities as 
granite or simulated-stone kitchen counter- 
tops, oversize closets and built-in washer/ 
dryers in nearly all the converted apartments 
downtown — except parking — are factored 
into the rents, landlords say. But to avoid being 
caught short, developers of the newest apart- 
ments are, where they can afford to, adding 
everything except a second kitchen sink to 
make their properties stand out. 


Unique perks 

Up the street from 179 Allyn, at 201 Uccel- 
lo, residents of the 22-unit The Grand on Ann 
Street, too, have access to a tenant lounge 
and a fitness center. But they also occasion- 
ally order meals from aspecial tenants’ menu 
at the Tavern Downtown Restaurant, located 
on the ground floor of the same building. 

At The Spectra Boutique Apartments, for- 
merly the American/Sonesta/Clarion Hotel at 
5 Constitution Plaza, at least two amenities 
there aren’t duplicated so far anyplace else 
downtown: A wood-floor gym with a basket- 
ball half-court and a 46-seat movie theater 
with stadium seating and a 14-foot wide 
screen linked via WiFi to Netflix, Hulu, Com- 
cast, Pandora and other online entertainment 
options, even PowerPoint presentations. 

According to Spectra property manager 
Laurie Waddell, many of the 60 or so units 


leased since June have gone to tenants — 
many fresh from college — excited about 
those and the high-rise apartment’s other 
“community” features. Those include the 
fitness center with elliptical machines and 
treadmills, weight room and space for aero- 
bic exercise, a library and a lounge-commu- 
nity room with lots of upholstered seating. 

“Many of them, by the time they see 
those [amenities], are ready to lease,’ Wad- 
dell said. “But others, when they come 
across the theater and the lounge, they’re 
like, ‘Where do I sign?” 

At 777 Main St., the 26-story skyscraper 
formerly home to Bank of America, the list of 
amenities touted on the skyscraper’s homep- 
age is long: Round-the-clock concierge; library; 
game room, fitness center; pet-friendly build- 
ing. Garage parking, too, is available for a fee. 

Even 777’s views are amenities — and are 
priced accordingly. Monthly rents start at $1,180 
for aone-bedroom studio; a one-bedroom, from 
$1,410; and two bedrooms starting at $2,330 — 
all on the building’s lower floors. Rents for each 
climb the higher tenants go in the building. 

“Every building is unique,” said Fairfield 
architect-developer Bruce Becker, owner of 
777 Main. “There are alot of people who want 
to move to Hartford now. Some of them want 
as many high-quality amenities as possible. 
We also try to use the amenities as astrategic 
tool. We tried to think creatively how could 
we compel people to move from a larger 
home in the suburbs and more car-dependent 


lifestyle to amore urban lifestyle.” 

777 Main’s amenities, including an art gal- 
lery, resident lounge, yoga space, and a wrap- 
around, 26-floor promenade with spectacular 
vistas, have enabled the building to lease more 
than half, or 160 of 777 Main’s 285 units, since 
the first tenant moved in June 1, Becker said. 

Also in the works, he said, is the addition 
of six more electric-car charging stations at 
the building, to raise to 10 the number of sta- 
tions available to tenants. 

777 Main also has more than 60,000 square 
feet of commercial space available. The land- 
lord has signed with Blue State Coffee to open 
in August a coffee shop on the building’s Main 
Street side, opposite the Old State House. Also 
signed is a “premiere fitness facility” that Beck- 
er won't name until a lease is signed. 

“I also view the commercial tenants we're 
bringing into the building as among our more 
important amenities,” said Becker, who has 
apartment properties in New Haven and New 
York City. “We're always thinking about what 
will make our buildings as attractive and enjoy- 
able as possible. The common areas are impor- 
tant. They’re the ones that define asense of com- 
munity and shared identity for residents.” 


COMING NEXT WEEK: Hartford apartment 
landlords share their “wish list” of downtown 
amenities they want added or expanded, to make 
the center city, and hence their properties, more 
attractive to urban dwellers. 
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Your nonprofit organization seen 
by 31,000+ business readers. 


Hartford Business Journal is pleased to bring you 
the 2015 edition of the Giving Guide: Business 
Gives Back. 


This informative guide highlights nonprofit 
organizations — including the Arts & Humanities, 
Health & Human Services, Foundations and 
Fundraising — that have a presence in the 61-lown 
Central Connecticut (Greater Hartford) region 

that are making a difference in our community. 
Nonprofits play a huge role in the region and 

this guide will showcase their missions, progress, 
governance and many initiatives. 
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Harvard Pilgrim Health 
Care Foundation 


185 Asylum Street, Hartford, CT 06103 | 860-757-6935 


Foundation: 93 Worcester Street, Wellesley, MA 02481 | 617-509-9411 
www.hphc.org/foundation 


Harvard Pilgrim 
HealthCare Foundation 


OUR MISSION: Created in 1980, The Harvard Pilgrim Health Care Foundation supports 
Harvard Pilgrim's mission to improve the quality and value of health care 
for the people and communities we serve throughout Connecticut, Maine, 
Massachusetts and New Hampshire. Since its inception, the Foundation has 
provided more than $130 million in grants. 














1 1 1 
‘The Harvard Pilgrim Health Care Foundation has made investments _* Promote Health Equity and Inclusion. ABOUT US 
in the Hartford Food System to support the purchase and retrofitting ‘ili . 
* Create heightened visibility for healthy eating/active living and Year Established: 1980 1 1 
of a bus to serve as a mobile farmer's market in Hartford, beginning sition Harvard Pilgrim Health Care and the Foundation as a 
late fall 2014. This program will be jointly run with the Hispanic Pt ae Total Number of Employees: 11 
ih leader in community-based health prevention in the region. 
Health Council and will bring fresh fruits and vegetables year-round 
Annual Revenue: N/A . . 
to individuals in need. The Foundation also provided a grant to i 
Billings Forge Community Works in Hartford to support youth VOLUNTEER OPPORTUNITIES S S Oc ; | ad eC | | | S eC if e 
\ ies me aps ia ne eas Oren and Harvard Pilgrim employees improve the communities in which ceocRe ae 6) . cl 7 
gardening education at Billings Forge in September and October. they live and work through Harvard Pilgrim’s Employee Service 
Another stand-out initiative is the Foundation’s mini-grant and Giving initiative. This program enables employees to give The Harvard Pilgrim Health Care 
Y] ’ program. Established to commemorate those Harvard Pilgrim and serve through company-sponsored days of volunteering. Foundation serves communities . 7 7 
= = members who lost their lives on September 11, 2001, Harvard Tn May of this year, Harvard Pilgrim Health Care employees throughout Connecticut, Maine, l f Y ) | ] n r i ] n mM 
Pilgrim and the Foundation created a grants program that allows _joined members of Hands on Hartford for an Employee Service Massachusetts and New Hampshire. . 
each employee to award a $500 grant, completely funded by the Day at the Dr. Martin Luther King, Jr. Elementary School in 
1 Foundation, to the local charity of his or her choice each year. In Hartford. More than 30 volunteers participated, helping to build 
ay 2013, $550,000 was distributed through mini-grants to hundreds a community garden, painting educational murals, and creating 
= | aa of nonprofit organizations in New England. resources that promote fitness and nutrition. 
Over the years, Harvard Pilgrim employees — along with 
GOALS partners/members of the business community — have 
a I + Improve health of communities whete Harvard Pilgrim Health cont/buted to hundreds of volunteer efforts including improving 
e ae dees baincie em local schools and camps; donating clothing, school supplies TCU 
: and computer equipment; supporting disaster relief efforts; eee aa eae Hau 
A - assy F een * Continue to increase access to fresh foods for low- and middle- _and serving at community organizations such as soup kitchens eS era, 
= nd now you can really benefit. Harvard Pilgrim, consistently one of the nation’s highest rated tie in Hartford help plant seeds in the 
z . 4 neue ‘ . . income families. and shelters. In 2013, 98% of Harvard Pilgrim employees 
health plans, is now in Connecticut. So if you're looking for a not-for-profit health plan with a pees fotin of new community garden built at 
i . ‘lerim Health Care staffto _Pa¥ticipated in atleast one form of service or giving. he tk ue 
relentless pursuit to help all our members be happy and healthy, count us in. Expand opportunities for Harvard Pilgrim es is spring by more than 


For more information, talk to your Broker, call 877-594-7190 or 
visit harvardpilgrim.org/CountUsIn 


Harvard Pilgrim 
HealthCare 
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give and serve in local communities. 


Hew Pilgrim Health Care Foundation showed whole-hearted commitment 
to the children of Hartford when they joined us for a day of service at Dr. 
Martin Luther King Jr. Elementary School. Besides planting a community garden to 
grow fresh vegetables for the school food pantry, painting nutrition-themed murals, 
and conducting a health and nutrition workshop for students — the volunteers were 
enthusiastic and energetic and served as great role models, and really let the kids 
know how much they care. They also made a generous financial gift to the school 
resource center, ensuring that their commitment will have a lasting impact. 


- Wanda Guzman, Volunteer Coordinator. 
Hands On Hartford, Hartford, Connecticut 













30 volunteers from Harvard Pilgrim 
Health Care. 
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lease join the Hartford Business Journal at 


Our second 


annual Business Gives Back 


Forum which will provide important information 
on the many ways that businesses of all sizes can 


become more 


Involved in their communities. 


SAVE THE DATE! 
October 22nd, 2015 


Time: 7:30 a.m.— 11:30 a.m. 


Locati 


Keynote Speaker: 


on: The Mark Twain House, 
Hartford, CT 


Floyd Green, 
Corporate Vice 
President of 
Community 
Relations & Urban 
Marketing, Aetna 





To register visif: www.HartfordBusiness.com 


and click on “Our Events” 


or contact: Amy Orsini at 


Presented By 


Presenting Sponsors: 


Event Sponsors: 


Event Partners: 


aorsini@Hartfordbusiness.com 
or 860-236-9998 ext. 134 
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NONPROFIT PROFILE 


Community Solutions Inc. 


340 West Newberry Road, Bloomfield | csi-online.org 


To provide community assistance to disadvantaged youth and adults. 


TOP EXECUTIVE 


Robert Pidgeon, CEO 


Supervision, treatment and 
comprehensive, individualized services 
to help clients become productive 
citizens. 


FY 2014 SUMMARY 


2014 2013 
Total Employees 621 572 
Total Assets $16,026,235 $14,510,130 
Total Liabilities $6,622,998 $6,235,885 


Contributions & Grants $46,803 $57,349 
Program Service Revenue $30,390,212 $28,502,631 
Investment Income $259,505 $407,604 
Other $1,721 $3,986 
TOTAL $30,698,241 $28,971,570 


Grants $100,000 $100,000 
Member Benefits $0 $0 
Salaries/Employee Benefits $19,095,518 $19,063,760 
Fundraising Fees $0 $0 
Other $11,101,228 $9,668,668 
TOTAL $30,296,746 $28,832,428 
MARGIN $401,495 $139,142 


TOP PAID EXECUTIVES (FY2014) 


Base Salary Total Compensation & Benefits 
Robert Pidgeon, CEO $151,342 $176,439 
Sherry Albert, VP of Adult Services $134,885 $140,838 
Marlene Thomas, CFO/ $111,275 $125,587 


Assistant Secretary 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


Capital Workforce Partners was recent- 
ly awarded a $75,000 grant from the Trav- 
elers Foundation to provide programmatic 
support for internships to Hartford area high 
school juniors and seniors, preparing them for 
college and career. 

eee 

Leadership Greater Hartford has 
received $30,000 in grants in support of its 
Third Age Initiative program from the Bea- 
trice Fox Auerbach Foundation Fund and 
the Samuel Roskin Trust at the Hartford 
Foundation for Public Giving. The Third 
Age Initiative is a year-long program for older 
adults who want to get involved and give back 
to the community in meaningful ways. More 
than 300 older adults have participated in the 
Third Age Initiative, now in its 14th year. 

e@e0e8 

The Connecticut Humane Society 
received a $5,000 grant from the John T. 
and Jane A. Wiederhold Foundation. The 
money will help purchase procedure lighting 
for three exam rooms at the Fox Memorial 
Clinic, the Society’s donor subsidized public 
hospital. The lighting is a critical upgrade and 
will enable the clinic staff to provide enhanced 
service to pets. The Wiederhold Foundation 
advocates for the welfare of animals, focus- 
ing on improving veterinary programs and 
protecting wildlife, including endangered spe- 
cies, flora and fauna. 

e@ee8 

Simsbury Bank announced that Chris- 
topher Tweeddale is the recipient of its 
annual scholarship announced at the Gran- 
by Memorial High School awards ceremony 


held in June. Peter Sepelak, branch man- 
ager of Simsbury Bank’s Granby office, 
presented the $1,000 award to Tweeddale, 
who will be attending the University of Con- 
necticut this fall, majoring in accounting. 
e@@e08 
The Dime Bank Foundation has award- 
ed $3,000 to Mystic Area Shelter and 
Hospitality (MASH) for their homelessness 
prevention/diversion program. The program 
provides modest, short-term financial assis- 
tance and case management to help keep 
families in their current housing and out of 
the shelter system. MASH provides emer- 
gency shelter, rapid rehousing and shelter 
diversion services in New London County. 
e@@e08 
Neighborhood Housing Services of 
New Britain announced a grant from Peo- 
ple’s United Community Foundation of 
$8,500. The grant will pay for counseling 
to assist people buying their first home, and 
those facing foreclosure. The organization's 
HUD-certified counselors provide free coun- 
seling in English and Spanish and help those 
facing foreclosure to save their homes. They 
also provide free education and expert coun- 
seling for first-time homebuyers. 
e@@ee8 
The Greater Hartford Association of 
REALTORS recently held a Middletown Stroll 
for Charity that raised $2,330 and awareness 
for New Horizons, a provider of domestic vio- 
lence recovery services. Participants enjoyed 
food and live music from four Middletown res- 
taurants including Esca Wine Bar, La Boca, 
Celtic Cavern and Mezzo Grill. 
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MOVERS & SHAKERS 





Quinnipiac Univ. promotes 
two senior leaders 


Quinnipiac University recently promoted Monique 
Drucker from associate vice president of student af- 
fairs to vice president and dean of students and pro- 
moted Cynthia Gallatin to vice president and chief 
operating officer for online programs. Gallatin also will 
serve as a member of the president’s cabinet and se- 
nior leadership team. 

Drucker is now overseeing community service, coun- 
seling, graduate student affairs, fraternity and sorority 
life, orientation and residential life. She joined Quinni- 
piac in 1996 as assistant director of student activities. 

Before being appointed associate vice president and 
chief operating officer for online programs in 2005, 
Gallatin served in various roles of increasing responsi- 
bility in the university’s online education arena and also 
serves as an adjunct faculty member in the School of 
Business. Before joining Quinnipiac, Gallatin held posi- 
tions in sales and marketing for a marketing database 
company, Survey Sampling Inc. 


Associated Construction Co. promotes VP 


The Associated Construction Co. of Hartford 
recently promoted Kenneth A. Woodward to vice 
president of preconstruction and estimating. 

Woodward is a certified professional estimator and 





Ann Olson 


has more than 30 years of experience in construction. 


Qualidigm hires VP to oversee 
home healthcare services 


Wethersfield healthcare consulting firm Qualidigm 
has hired healthcare executive Ann Olson as a principal 
and vice president. 

Olson will lead Qualidigm’s home healthcare servic- 
es and develop initiatives to improve the quality, safety 
and cost-effectiveness of health care. 

Olson comes to Qualidigm from Interim HealthCare 
of North Haven Inc., a full-service home healthcare 
agency, where she was the vice president of operations. 


Simsbury Bank promotes assistant VP, 
secondary market manager 


Simsbury Bank has promoted Roger DelGiorno 
to assistant vice president, secondary market man- 
ager and wholesale mortgage manager. DelGiorno 
will set the bank’s mortgage loan rates and work 
with brokers to originate saleable loans. 

DelGiorno previously worked as a wholesale 
mortgage account executive with several firms, 
including Real Estate Mortgage Network, Icon Resi- 
dential, Bank of America, Wachovia and Webster 
Bank. He also has several years’ experience as a 
consumer loan underwriter. 








Whittlesey & Hadley 
appoints audit director 


Hartford-based accounting firm Whittlesey & Had- 
ley PC has appointed Lisa Wills, a certified public ac- 
countant, as audit director. 

Wills has more than 25 years of experience in public 
accounting, audit and tax with a practice focus in non- 
profit organizations, educational institutions and em- 
ployee benefit plans. Recently, she served as an audit 
director at a national accounting firm. 


CT Historical Society names chief curator, 
director of collections and education 


Ilene J. Frank has been appointed chief curator and 
director of collections and education of the Connecti- 
cut Historical Society in Hartford. 

Frank began June 29 after leaving her position as 
executive director of the Rensselaer County Historical 
Society in Troy, N.Y. Frank also oversaw exhibitions, 
programs and collections as associate director at 
the Schenectady Museum and Suits-Bueche Plan- 
etarium, now the Museum of Innovation and Science, 
or MiSci, in Schenectady, N.Y. 

Frank will lead a team that will identify stories 
that help citizens of Connecticut contextualize and 
understand their unique world, work with other 
historical organizations across the state to build 


and shape collections that document these stories, 
and develop products, programs and services that 
build awareness and promote the use of the col- 
lection for understanding, learning and appreciat- 
ing history. 


UConn adds associate professor 
of finance and real estate 


Jeffrey P. Cohen has joined the University of 
Connecticut School of Business faculty as associ- 
ate professor of finance and real estate. Cohen was 
formerly affiliated with the University of Hartford’s 
Barney School of Business. 

His experience includes working as a senior econo- 
mist at Standard & Poors DRI and as a visiting lecturer 
at Tufts University. 


Gaffney Bennett adds to PR team 


Gaffney Bennett Public Relations in New Brit- 
ain recently added Sarah Whitney and Chris Ve- 
lardi to its PR team. 

Whitney most recently was marketing director at 
Dzynr, a graphic design and branding agency in Essex. 

Velardi is a veteran television news anchor who 
most recently served as the morning anchor on 
“Good Morning Connecticut” at WINH/NEWS8 in 
New Haven. 


United Way elects new chair to 
guide education, income efforts 


Greg Toczydlowski, president of personal in- 
surance at Travelers, was recently elected chair of 
United Way of Central and Northeastern Con- 
necticut’s board of directors. 

Toczydlowski previously served as vice president 
and treasurer of the board. He will serve a two-year 
term as chair. 





TOWN PROFILE 


Land area (sq. miles) 33 
Pop./sq. mile (2011) 1,337 
Median age (2011) 41 
Households (2011) 16,400 
Median HH Inc. (2011) $68,356 


Population (2012) 


2000 45,212 
2010 44,794 
2012 44,699 
2020 42,304 
Race/Ethnicity (2012) 

White 38,883 
Black 2,658 
Asian Pacific 917 
Native American 71 
Other/Multi-race 2,170 
Hispanic 3,145 
HOUSING 

Housing stock (2012) 

Existing units (total) 17,184 
% single unit 75.5% 
New permits auth. (2012) 9 
as % existing units 0.05% 
Demolitions (2012) 8 
Residential sales (2011) NA 
Median price NA 


Top 5 Employers 

MassMutual 

Lego Systems Inc 

Hallmark Cards Distribution Ctr 
Brooks Brothers Group 

New Brunswick Scientific Co 






ECONOMICS 
Business profile (2013) 


Sector 
Construction 
Manufacturing 
Retail Trade 


Total Government 
Local/Municipal Government 


LABOR FORCE 
Commuters (2011) 


Commuters into town from: 


Health Care and Social Assistance 
Accommodation and Food Services 


Enfield 

Somers 
Educational attainment (2012) Suffield 
Persons age 25 or older Town% State % Manchester 
High school graduate 12,163 37% 28% Windsor Locls 
Associate's Degree 2,775 9% T% 


Bachelor's or more 


GOVERNMENT 


Government form 


7,049 23% 36% 


Council-Manager 


Total revenue (2012) $128,435,000 
Per capita tax (2012) $1,709 
as % of state average 66.2% 
Total expenditures (2012) $125,862,000 
Total indebtedness (2012) $28,772,000 
as % of expenditures 22.9% 
per capita $644 
as % of state average 28.5% 
Annual debt service (2012) $3,952,000 
as % of expenditures 3.1% 
Equalized net grand list (2010) $4,158,566,581 
per capita $93,035 
as % of state average 64% 


Source: Connecticut Economic Resource Center, www.cerc.com 
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Labor Force (Residence) 
Employed 

Unemployed 
Unemployment Rate 


Place of Work (2013) 

# of units 

Total Employment 
Manufacturing Employment 


TOP 5 GRAND LIST 
Company 

MassMutual 

Centro Enfield LLC 
National Industrial Portfolio 
Connecticut Light & Power 
Hallmark Cards 


ENFIELD 


Town Hall: 820 Enfield St. 
Enfield, CT 06082 
(860) 253-6440 


Units Employment 
68 289 
42 2,057 
189 3,392 
128 1,713 
82 1,675 
40 2,948 
22 1,691 
4,600 |East Windsor 390 
550 ~=|Vernon 329 
525 |Stafford 325 
420 |Windsor 324 
399 
2oroeD 
21,583 
1,752 
7.5% 
1012 
18,420 
2,057 
Amount % of Net 
$41.7M 1.5% 
$35.1M 1.2% 
$32.5M 1.1% 
$30.8M 1.1% 
$30.2M 1.1% 
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EDITORIAL 


Job growth Is key to 
replacing aging workforce 


his week Hartford Business Journal wraps up the latest installment of its “Con- 
necticut’s Silver Tsunami’ series with alook at new business opportunities being 
created by the state’s aging population. 

HBJ has now dedicated six issues and written more than a dozen stories on the topic 
of Connecticut’s graying population, done to shed light on an issue that we believe poses 
fundamental challenges and opportunities for the state in the years ahead. Don’t take 
our word for it: The genesis of this series came from business owners and executives 
who raised red flags at several of our reader roundtables about the impact this genera- 
tional shift will have on Connecticut’s economy. 

We've highlighted several issues related to our aging population, but one that is most 
acute to our long-term economic well-being is workforce development and figuring out 
who will replace Baby Boomers as they head into retirement. 

HBJ News Editor Gregory Seay recently reported that Connecticut doesn’t have a 
master plan to replace its aging workforce, but there are many different public- and 
private-sector initiatives underway to groom the next generation of business, civic 
and nonprofit leaders. New apprenticeship and training programs in manufacturing 
and the expansion of internships in the Capital City are all steps in the right direction. 

But the only way Connecticut is going to have a healthy future workforce is through 
job growth. Plain and simple, people, particularly working-age individuals in their 20s and 
30s, flock to cities and states that offer ample opportunities to start and nurture a career. 
Unfortunately, Connecticut, for far too long, hasn’t been a haven for new job creation. 

That, in turn, has contributed to the state’s brain drain as younger workers con- 
stantly face the push and pull of job meccas in New York City and Boston. 

The numbers speak for themselves: The size of Connecticut’s workforce is shrink- 
ing. A report by New York City business researcher The Conference Board predicts 
the state’s working population will shrink 3.3 percent in the next 15 years, factoring in 
retirements, births, emigration and immigration. 

In the next 10 years, 35 percent of Connecticut’s population will be aged 55 years or 
older, according to the Connecticut Economic Resource Center. 

State government doesn’t need to develop a blueprint to help every industry in Connect- 
icut figure out how to groom a future workforce. Focusing its limited financial resources 
on certain job-training programs for crucial industries like manufacturing is smart policy. 

What state policymakers do need to make a priority is creating a fertile business climate 
thatis attractive to businesses in myriad industries. Unfortunately, lawmakers missed out 
on that opportunity during the recent legislative session by raising taxes by $1.3 billion. 

Continuing to increase the cost of doing business in the state will further alienate 
businesses, but establishing a competitive business environment doesn’t mean we need 
major, across-the-board tax cuts. Let’s face it, that isn’t happening anytime soon in the 
Land of Steady Habits, although we must better control spending. 

Most importantly, we need consistent policy that gives businesses incentives to 
operate here. That, too, has been lacking. For example, Gov. Dannel P. Malloy won much 
praise for his billion-dollar-plus investment in the bioscience industry, but during the 
recent legislative session he signed a budget that put new restrictions on research and 
development tax credits, which are crucial to companies engaged in scientific research. 

Connecticut is one of a few states that still hasn’t recovered all the jobs lost (119,000) 
during the Great Recession. Prior to 2008, Connecticut didn’t experience net new job 
growth in decades. If we continue along these lines as our employees get older and 
retire, workforce constraints will encourage companies to look elsewhere for talent. 

If we don’t confront the issue now, it will haunt us for decades to come. | 


Who will win the Hartford 
mayoral election? 


Last week’s poll results: 
Do you trust the government to help 
support your needs in retirement? 


11.6% Yes 
88.4% No 


To vote, go online to HartfordBusiness.com. 


20 HartrorD Business JourNnaAL ® July 27, 2015 





OTHER VOICES 


Data breaches threaten 
interconnected society 


By David Rosen 

y how massive data breaches have 
B become all too familiar to the millions 

of Americans who have been affected 
by them and whose private information has 
been stolen and consequences unknown. 
What’s going on? The answer is, no one knows 
except the  hack- 
ers, and they aren't 
talking. 

First, some facts: 
Three separate health 
insurance companies 
have reported mas- 
sive breaches of their 
recordkeeping = sys- 
tems, involving mil- 
lions of customers (1.1 
million at CareFirst, 
up to 11 million at 
Primera and 79 million at Anthem). Even the 
Internal Revenue Service reports that more than 
100,000 of its files were hacked. 

And that’s just the hacks reported. At a 
recent conference of cyber-security profession- 
als, 20 percent said they had worked at compa- 
nies that hid security breaches. Has your per- 
sonal information — social security number, 





be China, and there are lots of other govern- 
ments that may want to get on the bandwagon. 
But why? What’s in it for China — or Russia, 
North Korea or, who knows, France or Ger- 
many — to commit this invasion? Apparently 
the answer is, we don’t know for sure. 

On anational level, it may be all to the good 
that while hackers, from whatever location, 
are attacking data systems they are at least 
being detected at some point. Every detec- 
tion is an opportunity to improve security 
and help the defense keep up with the offense. 

For individuals, this particular kind of inva- 
sion of privacy is unprecedented. Is it more or 
less scary than having our data collected by the 
government on a gigantic scale? The answer 
may be different for different people. But at 
least with this type of hacking there is some- 
one — our government — trying to detect and 
thwart it. And at least there is some possibility 
for individuals to do something about it. 

Each of these massive data breaches is 
responded to with class-action lawsuits on 
behalf of the individuals and families whose 
personal data has been compromised. The 
purpose of the private lawsuits is to spur 
large companies to keep up with the state of 
the art in thwarting security breaches. The 
spur, of course, is the requirement that the 


health information, companies compen- 
etc. — been hacked . : sate the victims for 
sothatcriminalsnow »> So who IS doing the intrusions that could 
have it? Not unlikely, have been prevented 


and if it hasn’t been, 
it may well be before 


too long. 
The Connecticut 
legislature | seems 


to have awakened 
to the problem with 
the passage of a new 
law requiring those 
conducting business 
in the state that own 
or license the per- 


hacking? Here’s where it 
gets even creepier. The 
leading suspects are 
foreign governments ... 
But why? What’s in it for 
China — or Russia, North 


and that cause anxi- 
ety or worse for the 
customers of these 
giant firms. 

Most commonly, 
we hear about peo- 
ple who discover 
that a bogus tax 
return has been filed 
in their name. Who 
profits from _ that 
kind of nastiness? In 


sonal information of Korea OF, who knows, the long run, prob- 
residents to offer free ably no one, but it is 
identity theft protec- France or Germany —= to not only massively 


tion services for at 


commit this invasion? 


inconvenient, it is 


least one year fol- scary, like being 
lowing a data breach. ‘ followed. 
The law also requires Apparently the answer IS, So the good news 


companies to set up 
protocols to ensure 
their customers’ most 
private data is kept 
secure. Companies must also encrypt all data 
in transit, whether it’s sent over the Internet or 
kept on a laptop or flash drive. 

With all the news accounts of hacking, 
these companies certainly should have 
known to encrypt their data. Nevertheless, 
the legislature’s move is a good one. The bill 
was just signed by Gov. Dannel P. Malloy. 

So who is doing the hacking? Here’s where 
it gets even creepier. The leading suspects are 
foreign governments. The New York Times 
reports that the leading suspect is believed to 


we don’t know for sure. 


is that most likely 
this kind of mas- 
sive breach is not 
the beachhead for a 
huge epidemic of fraud and identity theft that 
will lead to the emptying of tens of millions of 
bank accounts. The bad news is that we don’t 
know how, or whether, it can be stopped or, to 
be realistic, just what the implications are for 
our interconnected society. a 
David N. Rosen is the lead attorney of New 
Haven-based David Rosen & Associates P.C., 
which has filed a class action lawsuit against 
one large health insurance company as a 
result of a data breach. 


Vi send Us Your Letters 


The Hartford Business Journal welcomes letters to the editor and guest commentaries for our 


| & - opinion pages. Electronic submissions are preferred and welcome at: editor@HartfordBusiness. 
n ; com. Or you may fax submissions to Editor, Hartford Business Journal, at (860) 570-2493. 
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TALKING POINTS 





By John Graham 


mployment is on the up side. Employers 
EF are actively looking. Offers are getting 

better. Even so, many find themselves 
stuck where they are with no light at the end 
of the tunnel. 

Keeping your fin- 
gers crossed that a 
rising economic tide 
will take care of you 
or that your luck will 
change is, to put it 
bluntly, naive, or stu- 
pid. You have better 
odds at the lottery. 

Getting ahead 
requires a different 
strategy, one that 
changes how you think and what you do. 
Instead of relying on a job search to find the 
right job, a better way is to get the right job to 
find you. Here’s how to do it: 

1. Be a source of ideas. Most of us grew 
up with someone telling us to be humble. 
“Keep your head down.” “Don’t make waves.” 
“Play it safe.” “Stay beneath the radar.” By not 
calling attention to yourself, the boss won't 
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yell at you. What actually happens is that the 
boss won't see you, let alone think of you. Just 
doing your job may also be the best way to get 
passed over and replaced. 

Coming up with ideas is dangerous. Some 
will be lousy. Don’t worry about it. The people 
who make a difference can recognize that you 
want to do more than merely doing your job. 
You can think and you want to contribute. 

2. Be the real deal. “Clothes don’t make 
the man,” an oft-quoted line asongwriter wrote 
years ago. But it’s the next line that makes the 
point: “It’s the man that makes the clothes.” 
Even though it may not be politically correct 
today, itmakes the point that faking it, attempt- 
ing to transform yourself into something you're 
not, won't work. 

It’s being the real deal that counts. Maybe 
that’s one reason why Apple’s Tim Cook, Face- 
book’s Mark Zuckerberg, Tesla’s Elon Musk, as 
well as others, enjoy such widespread respect, 
not for what they wear, but for coming across 
as genuine, smart and competent. 

3. Solve problems. If youre lucky 
enough that someone asks you to solve 
a problem, grab it. Challenge yourself by 
taking on problems you don’t know how 
to solve. It’s called learning by doing. Or, 


if you see a problem, let it be known that 
youre willing to take it on. 

Aproblem doesn’t need to be earth shaking, 
either. There are more than amillion apps, and 
90 percent solve small problems like automati- 
cally watering your plants or finding your car 
in a huge parking lot. 

Start with your own job, something you're 
familiar with. What could make it easier, 
reduce the cost, make it more convenient for 
customers, encourage cooperation, speed up 
something, unblock a bottleneck or get rid of 
something that’s unnecessary. 

5. Demonstrate expertise. OK, don’t go 
away, at least not yet. Whether you're 23 or 
53 years old, if youre like most people who 
have expertise in one or more areas, you 
doubt your competence, particularly when 
compared to others, or feel embarrassed if 
someone asks your opinion. 

We're all the same, and it didn’t happen 
by accident. Mother told us not to play in the 
front yard — don’t brag, know your place 
and don't be pushy. It’s good advice, but only 
up to a point. While modesty is a virtue, 
self-doubt isn’t. It programs us to downplay 
or underestimate our capabilities and to 
think it’s in bad taste to feel we’re good at 


How to get the right job to find you 


or experts at anything. 

6. Be open to the unexpected. It’s OK 
to play in the front yard. Sure, it’s daring and 
a bit scary, no doubt about it. But it’s the only 
way to make your own luck. Being too sure 
you know what you want or being too goal- 
oriented may hinder you, limiting your pos- 
sibilities and holding you back. 

One man’s experience makes the point. 
He was about 40 and had been trying to 
change careers for several years, but noth- 
ing seemed to click, even though he had 
good contacts. No one seemed to see him 
in a different field. Then, he was asked to 
chair the committee for a major program. 
Someone recognized his skills and recom- 
mended that he be hired to run the program. 
He accepted and when he left the program 
he launched his own business. His new 
career had found him. 

More often than not finding what we want 
becomes a dead-end, and we settle for some- 
thing less, while being open to the unexpected 
gets us where we want to be. 
John Graham of GrahamComm is a mar- 
keting and sales strategist-consultant and 
business writer. 


Keys to managing change 


That Lasts” by Marshall Gold- 
smith and Mark Reiter (Crown 
Business, $27). 

Whether it’s at work or in our personal 
lives, change always presents a challenge 
because it takes us out of our comfort 
zone. Doing different things and doing 
things differently requires three elements: 
motivation, understanding 
and ability. If you lack any 
one, you won't create long- 
lasting change. Merging the 
three into an action plan 
starts with understanding 
that structure, simplicity 
and help form your plan’s 
foundation. Structure 
defines your approach. Sim- 
plicity makes your plan and 
your progress easy to follow; 
it also allows for quick adjust- 
ment when facing obstacles 
youll surely encounter. Help 
involves the support of others 
because no one succeeds alone. 

When synched, you can answer “Yes” to 
the authors’ six ’m-engaged questions: 

1. “Did I do my best to set clear goals for 
the day?” Without something to accomplish 
you take your eye off your prize. 

2. “Did I do my best to make progress 
toward my goals today?” List steps taken. 
Also, list what you didn’t do and the “why” 
behind your inaction. This reminds you of 
what’s left to do and shows you how quickly 
other things can derail your plan. 

3. “Did I do my best to find meaning 
today?” Meaning drives to the integration of 
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motivation, understanding and 
ability essential to behavioral 
change and job satisfaction. 
4. “Did I do my best to be 
happy today? This doesn’t 
simply focus on today’s 
results; it involves your out- 
look. While difficult and 

daunting, change means a 

better tomorrow, in which 

meaningful work creates 
and promotes self-confi- 
dence and self-esteem. 

5. “Did I do my best to build posi- 
tive relationships today?” In order to thrive, 
you need allies. Build relationships by 
thinking in terms of colleagues’ needs, not 
yours. Reciprocity will come. 

6. “Did I do my best to be fully engaged 
today?” If there’s a “No” answer to any of the 
preceding five questions, there’s work to be 
done; find ways to turn it into “Yes.” 

Key takeaway: Embracing change and chal- 


lenge today triggers achievement tomorrow. 
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Demystifying Talent Management — 
Unleash People’s Potential to Deliver 
Superior Results” by Kimberly Janson 





> Embracing change and challenge today 
triggers achievement tomorrow. 


(Maven House Press, $24.95). 

Businesses routinely ask customers for 
feedback to learn more about their prod- 
ucts and services in the marketplace. Yet, 
when it comes to what internal customers’ 
(i.e. employees) needs, they rarely ask. Why 
not? Two reasons: 1. Management tends to 
be more concerned with the today and the 
short term, and 2. HR isn’t well-connect- 
ed to the firm’s strategy and tactics. Add 
employees’ fear of expressing their views 
on their career development and you end up 
with poorly-managed talent, which results 
in less-than-optimal productivity. 

Janson believes that conversations 
between all three affected par- 
ties organized around SMART 
(Specific, Measurable, Attain- 
able, Relevant, Time-based) 
goals produce better results. 
The initial “What do you need 
to do?” conversation requires 
significant preparation. Man- 
agers and HR need to take 
into account the expec- 
tations of the employee 
and those with whom the 
employee interacts. 

On the employee front, 
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managers need input about resources 
(including assistance) needed to do the 
job. By using common denominators in 
employee input, HR can develop training 
programs. 

Relative to interaction, there’s a per- 
formance assessment guide; it deals with 
the manager’s self-evaluation and those of 
other stakeholders. It comes with the fol- 
lowing advice: “For any answer lower than 
nine, what are you going to do about it?” 

Why the high standard? It’s about align- 
ing expectations of many inputs to create 
SMART. The “need-to-do” conversation 
explains the “why” to obtain employee buy-in. 

Once there’s agreement, the other 
conversations — “What do 
you heed to grow?” “How 
are you doing?” and “How 

did you do?” flow. 

Janson believes these 
conversations need to be 
ongoing so there are no sur- 
prises and provides numerous 

assessments to keep manag- 
ers on track. 





Jim Pawlak is a nationally 
syndicated book reviewer. 
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Sheraton Hartford Hotel at Bradley Airport employees celebrate their 
recent honors. 


OF NOTE 


SHERATON HARTFORD HOTEL AT BRADLEY 
CELEBRATES NO. 1 RANKING 


Employees at the Sheraton Hartford Hotel at Bradley International 
Airport recently celebrated their 2014 ranking as the leading Sheraton 
Hotel in North America for Guest Experience Index (GEl) Loyalty 
Composite. The GEl measures guests’ experience in all areas, includ- 
ing check in, check out, food and beverage, and room comfort. 
Additionally, Waterford Hotel Group awarded the Sheraton Hartford 
Hotel with the “Whatever it Takes” award at the company’s annual 
leadership conference and awards celebration. 


QUINNIPIAC PROFESSOR RECEIVES 
ARTHUR W. PAGE CENTER GRANT 


Alexander Laskin of Hamden, associate professor and director of the 
graduate public relations program at 
Quinnipiac University, was one of 21 
communication researchers to be named 
a Page Legacy Scholar and receive a 
grant from the Arthur W. Page Center for 
Integrity in Public Communication, a Penn 
State research unit. With the grant, 
Laskin will investigate the effects that 
. social responsibility and sustainability 

y SN can have on investment decisions 
Alexander Laskin through a national survey experiment. 





JACKSON LEWIS HARTFORD SHAREHOLDER 
RECOGNIZED AMONG NATION’S MOST POWERFUL 


Jackson Lewis P.C. shareholder Richard F. Vitarelli has been recog- 
nized as one of the Nation’s Most Powerful Employment Attorneys, an 
annual list prepared and published by Human Resource Executive 
magazine. 


Vitarelli is one of four attorneys from the firm selected to the list 
based on their excellence in guiding employers through the constantly 
evolving laws governing the workplace. Vitarelli’s labor relations prac- 
tice includes representation of employers covered by the National 
Labor Relations Act and the Railway Labor Act. 


WINDSOR DOCTOR ELECTED PRESIDENT OF 
INTERNATIONAL CHIROPRACTORS ASSOCIATION 


ita Dr. George B. Curry, of Windsor, has been 
ie elected the 18th president of the 
International Chiropractors Association 
(ICA). Curry was recently sworn into office 
at the 89th ICA Annual Meeting in Atlanta. 
Practicing as Curry Chiropractic with offic- 
es in Windsor and East Windsor, Curry 
also has served outside the U.S., perform- 
ing chiropractic mission work in Poland. 


OF 
el 
. 
ve 





Curry’s other recognitions include being 
honored as the ICA Representative 
Assemblyman of the Year in 1997, Chiropractor of the Year Award by 
the Connecticut Chiropractic Council in 2000, and The ICA Leadership 
and Services Award in 2013. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 


22 HartFoRD Business JourNAL ® July 27, 2015 








> Connecticut Landmarks’ 5th annual Garden Gala brought 125 guests to the Butler-McCook Garden to celebrate the beginning of summer. The event 





UNITED WAY HOSTS DAY OF ACTION 
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> During the United Way Day of Action, 75 local volunteers joined together to promote healthy, active and independent living throughout an individual’s 


life, with a focus on volunteering. More than 200 United Way Literacy Kits, filled with children’s books and related props to make learning to read 
more engaging, were made during the event. This summer, they will be distributed to children in Hartford and New Britain at a variety of summer 
learning programs and back-to-school events. Pictured is Tyson Brice, of Channel 3 Kids Camp, who received a literacy kit. 


CT LANDMARKS’ 5TH ANNUAL GARDEN GALA RAISES $11,000 
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raised $11,000 and will benefit educational youth programming at CT Landmarks’ Hartford properties. The historic Butler-McCook garden is one of 
14 featured during the CT Historic Gardens Day tour. Pictured (from left) are Sheryl Hack, executive director of CT Landmarks; and Rick Daniels, 
publisher of the Hartford Courant and emcee for the event. 


BRISTOL HOSPITAL RECEIVES BUSINESS WORKFORCE STAR AWARD 
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P Bristol Hospital recently 
received the business 
workforce star award at Capital 
Workforce Partners’ (CWP’s) 
annual Workforce Star 
Breakfast. Bristol Hospital was 
awarded for its commitment 
and dedication toward 
advancing the skills of its 
current workforce, while also 
mentoring new hires. Pictured 
(from left) are Korey Roth, 


CAPITAL Bristol Hospital; Kurt Barwis, 
@? @)X¢E Bristol Hospital president; 
PARTNE Pamela Tonello, presenter; and 


Sandy Ewen, Bristol Hospital. 
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BUSINESS 
AWARDS 


2015 


Family businesses are an integral part of the social and business 
fabric of our state. These awards recognize outstanding 
achievements in family-owned businesses and fell the story of a 
select group of the region’s most successtul firms. This event is an 
excellent networking Opportunity and learning experience for 
business leaders. 








[> NOMINATE AT: HARTFORDBUSINESS.COM/FAMILYBUSINESS 


Produced By: Presenting Sponsor: 


HARTFORD BUSINESS JOURNAL COX 


In Partnership With: Business 





Event Sponsors: 


AEGIS|WEALTH PARTNERS 
Event Partners: BERKSHIREBANK 
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NOMINATE YOUR FAMILY BUSINESS, OR 
A FAMILY BUSINESS YOU KNOW, TODAY! B 
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CATEGORIES: 
¢ Full Time Employees less than 25 
e Full Time Employees 25-75 

e Full Time Employees 76-199 

e Full Time Employees 200+ 
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Nomination deadline: 


August 13, 2015 


Ad closing: 
September 7, 2015 


Issue date: 
October 19, 2015 


Event date: 
October 14, 2015 





Contact Amy Orsini at 860.236.9998 ext. 134 
or email aorsini@HartfordBusiness.com for any 
questions and link to nomination form. 


GET RECOGNIZED IN 2015 WITH THIS SPECIAL ISSUE AND AWARDS EVENT 
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FOCUS ON 
YOUR BUSINESS 
KNOWING YOUR 
TECHNOLOGY IS 
OVERED. 
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COX BUSINESS INTERNET™ 15 
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For 12 months with a 2-year agreement* 


INTERNET PACKAGE OPTIONS 
99 with max speeds up to 10 Gbps 


PROTECT YOUR BUSINESS 
mo with 5 Security Suite licenses and 5 GB of Online Backup 


DEDICATED Business” 
24/7 business-class customer support 


NEXT-DAY INSTALL WITH SATURDAY AND EVENING APPOINTMENTS 
AVAILABLE 
CALL 800-367-1762 
VISIT COXBUSINESS.COM 














*Offer ends 8/30/15. Available to new commercial subscribers of Cox Business Internets” 15 (max.15/5 Mbps). Prices based on 2-year service term. Monthly service fee increases to $74.99 in month 13. Next-day install subject to 
availability and may require expedite fees. DOCSIS 3.0 modem may be required for optimal performance. Prices exclude equipment, installation, taxes, and fees, unless indicated. Speeds not guaranteed. Actual speeds vary. Rates and 
bandwidth options vary and are subject to change. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. Services not available in all areas. Other restrictions 
apply. 
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